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Florida CU Political Machine Hums as Election Nears

TheFloridapolitical seasonisnearingits
first milepost, the end of the qualifying
period, andthepoalitical activity of theFlorida
Credit Union League is matching the pace
set by all the candidates. The League,
through its Governmental Affairs
Department, has set the tone for all of its
affiliatesby sponsoringand co-sponsoring
numerous events as the campaigns wind
their way to the primary election on
September 10.

The League is currently interviewing
candidatesin numerouslegislativeracesto
determinetheir positions on issues related
tocredit unions. Oneset of interviewswith
|egislativecandidates, includingincumbent
legislators, was held recently in Tampa. A
total of 14 candidatesin ten different races
wereinterviewed. Interviewsin the Miami
area were held with 20 candidates in six
races. Thelast week in July, 22 candidates
in seven races sat down with FCUL in
Orlando.

This year's Florida primary election is
critical becauseel ectionreformsenacted by
the state have led to the abolition of a
second primary election. Starting with this
year's primary election, candidates need
only togather aplurality towintheir party’s
nomination to office, instead of an absolute
majority. Multi-candidate racesin the past
led to an additional election involving the
top two finishersin thefirst primary.

According to FCUL’s Director of
Legislative Development, Mark Landreth,
the interviews have helped the League to
determine the level of support that will be
given to these candidates.

“Theseinterviewsarehelpingusnarrow
thefield,” said Landreth, “from abunch of
flowers to a bouquet of roses.”

Inadditiontocandidateinterviews, FCUL
isscheduling aseries of “Meet and Greet”
sessions, which will allow candidates and
credit union staff and volunteers the
opportunity to meet each other. A similar

seriesof candidateeventsin 2001 provedto
be very successful and helped many
candidates gather additional credit union
support. Many candidates became more
awareof credit unionactivity and supportas
aresult of the 2001 events.

“Meet and Greet” events involving
sitting legislators seeking reelection were
heldinOrlandoonJuly 24 and arescheduled
for Jacksonvilleon August 14. Inaddition,
other eventsarebeingplannedfortheTampa
area and the Southernmost Chapter.

FCUL President/CEO Guy Hood said that
thisactivity continuesthepaceestablished
by the League two years ago.

“Credit unions are stepping up to the
plate and becoming active because they
recognize that their futures depend on it,”
saidHood. Candidatesarebeginningtosee
that credit unions and their members are
vital to their success and are seeking out
credit unions for support of their
candidacies.”

FCUL Officials Part of First Credit Union Group to Visit China

FCUL Board Chairman LaidaGarciaand
FCUL President/CEO Guy Hood participated
inavery select group of creditunionleaders
in becoming thefirst American credit union
group to be officially received by the
government of China.

Welcoming the group was Zhang
Gongping, Director of the Department of
Cooperative Financefor the Peoples' Bank
of China.

The credit union officials were
participantsin aninternational conference,
Management Perspective Seminar, hosted
by MembersServiceCorporation, theservice
organization of FloridaCentral CreditUnion

of Tampa. The conference took place in
April.

Other VIPs at the seminar included
Michael Marine, Deputy Chief of Mission
for the U.S. Embassy in Beijing and leaders
of the Peoples' Bank of China. U.S. credit
union leadersin attendance included: Bob
Hoel, Director of the Filene Research
Institute; Dave Chatfield, President of the
CaliforniaCredit Union League; Bill Hampel,
Chief Economist for CUNA; and Lucy lto,
VicePresident of theWorld Council of Credit
Unions.

The Management Perspective Seminar,
now in its thirteenth season, is an

international conference designed to
introduce American credit union leadersto
credit cooperative movements worldwide.
Each year, a different country is explored,
and with it, the cooperative roots of the
country.

The 2003 program is expected to take
place in the Scandinavian region.

Make a note!
2003 FCUL
~ Convention
§ dates:
May 28-30, 2003
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“l pledge allegiance...”

Confessiontime. How many of youwere
shocked beyond belief whenyou heard the
newslast monththat aFederal appeal scourt
in California had declared the Pledge of
Allegiance unconstitutional ?
How many of you thought that
there was no way that any court
couldfindfaultwith somethingas
much a part of America as the
Pledge? In light of the surge in
patriotism sincethe September 11
tragedies, most Americans were
stunned and eventually, very
angry.

The Pledge of Allegiance
decision triggered my memory of
another decision on another day some six
yearsagowhen| heardthat aFederal district
court had declared that the National Credit
Union Administrationcouldnolonger allow
credit unions to have multiple common
bonds. My first reaction to that decision
was to declare that there is no way that a
higher court doesn’ toverturnthelower court
decision.

Well, aswe all know, the U.S. Supreme
Court eventually upheld that lower court
decision, and it took the credit union
movement a lot of work and effort to go
beforeCongresstogettheCredit Union Act
of 1934 amendedinorder to preserveaccess
to credit unionsfor all Americans.

The reason why | bring all this up, and
compareittotherecent Pledgeof Allegiance
decision, istoremindyouthat wecan never
takeanythingfor granted. Especially when
wearedealingwithpolitical bodies. Y es, we

Guy M. Hood
President/CEO

won the battle for passage of the Credit
Union Membership AccessAct. And, yes
we won that battle with lop-sided votesin
both housesof Congress. But thesizeof our
eventual victory should not blind
usto thelittle known fact that in
several instances along the way,
victories in committees and
subcommittees sometimes were
only by asingle vote. Just think
of it. Just onevotehereandthere
andwemight havehad adifferent
ending to our most successful
story.

ThePledgeof Allegiancestory
should serveasour reminder that
in order to keep our credit union movement
safe we must continue to work supporting
candidateswho support credit unions. We
can never take anything for granted. We
must continuethehardwork of makingvisits
toCapitol Hill andto Tallahasseetotalk with
thoseweel ectinorder toletthemknow what
is important to credit unions and their
members. And, we must continue to be
involvedat every stepof thewayinall of our
electoral offices. Aswe know all so well,
school board members eventually become
county commissioners, who eventually
become state legislators, who eventually
become congressmen. By building strong
relationships from the beginning, we will
cement thesupportinthefutureof thosewe
help today.

If wesucceedinbuilding onour success
| hope that when it comesto credit unions,
no political decision or edict will ever shock
or anger usagain. Indivisible? Y ou bet.

Jim Ray

BSCU President/CEO Passes Away

JamesA.Ray, President and CEO of Broward SchoolsCredit Union
(BSCU) died Saturday, July 6, of abrain aneurysm. Hewas53. Hehad
morethan 20 years of experiencein thecredit unionindustry. Ina1990
survey hewasoneof threeoutstanding CEOsfromthe 1001argest credit
unions in the United States. Ray served on various NCUA Review
Committeesand wastreasurer of FloridaCredit Union Shared Services.

TheFloridaCredit UnionL eagueextendsitsprayersand condol ences
to the friends and family of Jim Ray for their loss.
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CUNA Mutual

CUNA Mutual
Group Names
Gowan Chief
Officer—Sales &
Marketing

James Gowan has been
named chief officer-sales
and marketing of theCUNA
Mutual Group. Previously
senior vice president of
sales, and more recently
acting chief officer-sales
and marketing, Gowan will
continue to lead the 1,000-
plus field staff and their senior marketing
officers. He also will oversee CUNA
Brokerage Services, Inc., the company’s
broker/dealer and other internal sales and
marketing units. As a member of CUNA
Mutual’ sExecutiveL eadershipTeam(ELT),
Gowan also will work to enhance field and
home-office coordination.

MikeKitchen, president/CEO of CUNA
Mutual, said Gowan has been “an
outstandingleader inthiscompany for many
years. Hehastremendousvisionandpassion
for serving our customers and supporting
ourfieldstaff. Theconfidencel haveinJim’s
|eadership abilitiesisdemonstrated by how
quickly we moved him from an interim to
permanent role,” Kitchen said.

Gowanwasappoi nted acting chi ef officer
in April, when Wayne Benson resigned to
explore other opportunities.

Jim Gowan

Take a hike...

to Washington, D.C.
FCUL's HIKE THEHILL
September 4
Make the ULTIMATE constituent
contact by promoting Florida credit
union political action in D.C.!

Southeast Corporate
News

Revamped
Southeast
Corporate
Website
Launched

In order to exemplify the evolution of
productsand servicesSoutheast Corporate
offers to members, Southeast’'s Website
has undergone asignificant revision. The
revamped Websitewhichmadeitsdebut on
July 15, employs the latest “flash”
technology andisbuiltonan ASPplatform.

According to Vice President of
Marketing, Jason Norton, “The site is
intuitive and visually appealing. Making
these changes is part of maintaining our
commitment to provide our members with
the best quality service and products, as
well as streamline the work process. As
more and more products become Internet-
based or have an Internet connectivity
function, a truly dynamic, up-to-date
Websiteiscritical tobusiness. Our goal was
tomakethenew siteeasy tonavigateandto
use adesign that would allow usto update
it quickly. With the addition of the flash
features, the site seemsto literally live and
breathe. Wearelookingforwardtohearing
back frommembersafter they experiencethe
new site.”

Southeast Corporate President Bill
Birdwell said, “Whiletheflashand graphics
arenice, what excitesmeabout thesiteisits
flexible architecture. We built thesiteon a
platform that is structured to support
increased functionality that will allow usto
deliver more services over the Internet.”
Additional phased updatesare planned for
the Website prior to calendar year-end as
Southeast Corporate continues to expand
services and products.

The address of Southeast Corporate’'s

Website is www.secorp.org.

CUNA'’s Center for Professional
Development

SEPTEMBER SCHOOLS

HOT topics ranging from
consumer lending and business
development to security and
compliance.

Human Resource Management
School, Parts I and 11

St. Pete Beach, Florida,
September 15-20

Security Institute
St. Pete Beach, Florida,
September 15-20

Robbery and Fear Seminar
September 15

CU Finance for Non-Financials
Institute
New Orleans, September 19-21

Regulatory Compliance Schools
New Orleans, September 21 — 27

Compliance Fundamentals Seminar
September 21-22

Regulatory Compliance School
September 22-27

Regulatory Compliance Update
September 22-26

elLearning opportunities:
(Online at www.cuna.org)
Trainer’s Workshop
September 12

2-3:30 pm (Central Time)

Sales Incentives and Cross-
Selling Incentives
September 10 and 17

2-3:30 pm (Central Time)

For complete details and school listing,
or to register for any of the above
programs, visit CUNA’s Center for
Professional Development online at
www.cuna.org/training.html or call
(800) 356-9655, ext. 4219.
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Regulatory Compliance

ill Berg, CCUE, CUCE, vice president of compliance, brings regulatory changes to your attention
through this column. If anyone has questions or suggestions for additional topics, call (800) 342-1266
or (850) 576-8171, FAX to (850) 574-6374 or e-mail billb@fcul.org.

Recent NCUA Lettersto Federal Credit
Unions

Risk Focused Examination Program -
L etter to Federal Credit Unions No. 02-
FCU-09

NCUA ischangingtheway theagency
performs examinations through
development of the risk-focused
examination (RFE) process. This letter
highlights some of the examination
changes FCUs will see beginning in the
early fal of 2002.

Enhanced FOM Internet Application -
Letter to Federal Credit Unions No. 02-
FCU-08

This letter discusses enhancements
made to NCUA’s Field Of Membership
Internet Application(FOMIA). Letter No.
02-FCU-08 updates NCUA'’s previous
Letter to Federal Credit Unions 00-FCU-
02 issued in November 2000.

Neighbor hood Reinvestment Cor por ation
- Letter toFederal Credit UnionsNo. 02-
FCU-07

This letter describes the community
development effortsof theNeighborhood
Reinvestment Corporation (NRC), a
congressionally chartered, public
nonprofit corporation, headquartered in
Washington, DC. The Board of the NRC
consists of representativesfrom thefive
federal financial regulatory agencies as
well as the Department of Housing and
Urban Development. Aspart of NCUA’s
“Access Across America’ program, the
agency i dentifiescommunity devel opment
organizations that credit unions can
partner with, like the NRC.

Credit Union Development Program &
Activity Report - L etter toFederal Credit

Unions No. 02-FCU-06
Thisletter provides the program and
activity reportfor low-incomedesignated
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and small credit unions for the calendar
year 2001.

Rural Housing and Economic
Development Program - L etter toFederal
Credit Unions No. 02-FCU-05
Thisletterinformsfederal credit unions
of opportunities for credit unions to
develop and implement programs that
educate and foster economic
empowerment for thosewho needit such
as the Rural Housing and Economic
Development (RHED) Program.

Partnership Opportunities with IRS -
Letter to Federal Credit Unions No. 02-

FCU-02

Thisletter informsfederal credit unions
that the Internal Revenue Service (IRS)
hasembarked onanationwidepartnership
initiative to help families with low to
moderateincomebuildassetsandincrease
financial literacy. This partnership isin
conjunction with the IRS well-
established Voluntary Income Tax
Assistance (VITA) Program initiative.

Money L aundering Rulesby Treasury
TheDepartment of Treasury hasissued
aproposed rule regarding the sharing of
information between federal law
enforcement agencies and financial
institutions. The proposed rule
establishes a mechanism for federal law
enforcement agencies investigating
money laundering and terrorist activities
to use FinCEN as ameans of exchanging
information with financial institutions
about suspected terrorists and those
engaged in money laundering. Under
these rules, FinCEN will act on behalf of
a federal law enforcement agency
investigating money laundering or
terrorist activity and request that a
financial institution search itsrecordsto
determineif theinstitution hasmaintained

accountsfor, or engaged in transactions
with, certain individuals or entities
engaged in these activities.

Aninterimfinal rule already in effect,
was also issued on permitting financial
institutionsto shareinformationwithone
another in order to better identify and
report activitiesthat may involve money
laundering or terrorist activities. Beforea
financial institution canshareinformation,
it must submit a certification to FinCEN
confirming certain facts including that
the financial institution will maintain
adequate procedures to protect the
security and confidentiality of the
information. Thefinancial institution must
also provide a contact person at the
institution for matters pertaining to
information sharing.

Updated Formsfor Reporting
Workplace Injuries

The Occupational Safety and Health
Administration (OSHA) updated three
formsused by employerstolist and detail
workplace injuries and illnesses. Credit
unions must orally report to the Area
Office of OSHA within eight hours after
the death of an employee from a work-
related incident or the inpatient
hospitalizationof threeor moreempl oyees
as a result of a work-related incident.
However, creditunionswill notberequired
to keep OSHA injury and illnessrecords
unlessthey areinformed by OSHA or the
Bureau of Labor Statisticsinwriting that
they must keep records. Additionally,
credit unions do not have to send injury
and illness data unless they receive a
survey form.

The recordkeeping requirements will
become effective January 1, 2003.




Education

Upcoming
Conferences
and Workshops

FCUL Internet Distance Learning
Webcast, August 7 ;

This live, interactive
conference via the Internet,
accessed through FCUL’s
Website from your credit
union, features “hot topics’
and provides essential
training to credit union staff.
Y ou will learn the strategic initiatives that
will allow you to be successful in a new
generation of lending. Registration fee:
$149.

Cassandra
Grayson

2002 L egal Summit
Orlando, August 21-22
Adam’sMark Hotel at the Florida Mall
Knowing the new as well as existing
laws and regulations that govern credit
unionsisvital tosurvival and success. This
summit will provide the latest legislation
that affects Florida credit unions on
employmentissues; fraud and security; and
otherimportantissuesin 2002, aswell as, an
NCUA update.
Thisconferenceisdesigned for CEOs,
compliance officers, internal auditors, op-
erations and lending officers, credit union
attorneys or anyone interested in getting

thelatest in legal and compliance informa-
tion. Registration fee: $475.

Train The Trainer Workshop
Orlando, August 28
Ft. Lauderdale, August 29

Discover new ways to add excitement
and pizazz to your training. Delve deeper
into your training challenges and discover

new ways to solve them. Registration fee:
$99.

Florida CU Management | nstitute
University of Central Florida, Orlando,
September 15-19

Thisseminar providescoursestoprepare
you for a career of leadership in the credit
union and in the credit union movement.
Emphasis is on developing a better
understanding of management concepts
with avariety of technical and operational
topics. Registration fee: $775.

Visit FCUL’s Website to register for
classes/workshops/seminars
ONLINE!

www.fcul.org

STAR, VAP and MERIT Certificates

VAP CERTIFICATES:

Bay PinesFCU: Anthony Dobies
Florida West Coast CU: Carmen Bell
Indian River FCU: James Jenkins

Miami Firefighters FCU: Gary Dagnan,
Anthony Prado

NCSC FCU: Kenneth Baumann
Sarasota Coastal CU: Bradley Anderson
TampaBay FCU: Walter Sluga

STAR CERTIFICATES:

Bay PinesFCU: Anthony Dominick, Karen
Frank, DebraRyan

Bell-Tel CU: Barbara Larson, Alice
Vorachek

CampusUSA CU: PaulaGrimes, Miryam
Hernandez, Jenny Hunt, Vicki Moore,
Francine Shepherd

Central FloridaHealthCareFCU: Carolyn
Campbell, Randalynn Candalino, Sylvia
Chardon, Mari Ani Camchong,Glendaliz
Trinidad, Kristin Wright, Tricia Sandh
Central Florida Postal CU: Kimberly
Anderson, Jerry Torres

Community Educators CU: Collene
Williams

FAIRWINDS CU: Robert Bittle, Yliana
Rodriguez

First Choice CU: Christine Curry, Pat
Wade

Florida Central CU:
Eleanor Maas

GTE FCU: Michael Johnston, Janet
Kaprinski, Carolynne Kreutzer, Norma
Miller, Joao Silva

Harvesters FCU: Pamela Cutler

Indian River FCU: Kelly Ingersoll, Gwen
Peters

Jax CU: Carolyn Smith

MacDill FCU: Tammy Dix

NCSC FCU: Dawn Barse, Jolene Doepke
Orlando FCU: Kimberly Curley, David
Pittman, Alison Plata, Elisabeth Torres,
Angela Watson

Donna Haynes,

Pen Air FCU: Shirley Harris, Cindy Heal,
Cristina Parker, Crystall Reddell, Heather
Saucer, Robin Thames, MaritzaWoodfaulk
Power 1 CU: Lillian Lamas

State Farm Florida Reg. Office FCU:

Rebecca Brown, Maggie Y oung

St. Petersburg Municipal ECU: Katrina
Albrecht, Sondra Begerow, Regina
Benjamin, DarleneCuffie, CharleneDuval,
Karen Norton, Ed Phelps, Patrick Taylor

Suncoast SchoolsFCU: CharlotteAlvarez,
Cynthia Beach, Katherine Betz, Kristy
Broughton, Cheryl Cobble, SusanFerriolo,
Stephanie Gulledge, Peggy Majeski,
Mayumi Maunder, Jessica Martines, Jill
McDaniel, Diane Perry, Cynthia Ramirez,
Deborah Rosebrugh, Marbeya Salmeron,
Susan Scott, Laura Simmons, Michele
Stevens, Jennifer Troutt, Julie Uresti,
Heather Williams, Amy Y ates

Sunshine State CU: AnnaV anL andingham
THE CU of Palm Beach County: Patrick
Shandorf, CCUE

TMH FCU: Karen Anglin, FrancisBrown,
Sheila Glover, Mindy Jordan, Zandra
Morgan

Tyndall FCU: Glenda Melvin

VyStar CU: Sherrie Carter, MelissaFolds,
Wilma Klippel, Heather Reis, Leonard
Shinowitz, Vickie Tucker, Betti Welch,
AlmiraWicks, Betty Williams

MERIT CERTIFICATES

Bay Pines FCU: Renee Cammarano
Campus USA CU: Jenny Hunt

Central FloridaHealthCareFCU: Y asmine
Jones

GTE FCU: Susan Lowrance

Martin FCU: Mabel Iverson

Suncoast SchoolsFCU: Patti Berry, Karen
Encinosa, Carol Frisco

Tyndall FCU: Lisa Shepherd

VyStar CU: Linda Anderson
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After 17 years of service, Judy Smith,
L eesburg Branch Manager, isretiring from
Bell-Tel Credit Union. Smith and her
husband won the April 13 Florida Lotto
jackpot worth $6.3 million.

Judy Smith and husband, Milton Smith,
with lottery check. (Photo courtesy of
Florida Lotto)

Bell-Tel Credit Union is
pleasedtoannounceCindy
Baker hasbeen appointed
Leesburg Branch
Manager. Baker has been
inthefinancial industry for
twenty years, including
serviceasal oanManager
and Branch Manager. She has been with
Bell-Tel Credit Union for eight years.

Southeast Corporate
Federal Credit Unionin
Tallahassee welcomes
Ben G. Mauldin, senior
vice president of the
consulting services
division. Formerly
senior vice president,
chief financial officer atVVolunteer Corporate
Credit Union in Brentwood, TN, Mauldin
has more than 25 years experience in the
credit union movement. At Southeast he
will be responsible for leading the newly
established consulting services division.
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MacDill Federal Credit Union
Receives National Recognition

The successful marketing efforts of
MacDill Federal Credit Union in Tampa
received national attention this month by
beingfeaturedonltsProfound.com. MacDill
FCU was recognized for its “Paint Your
Heart Out, Tampal” community service
project.

Takingpartinthe*Paint Y our Heart Out,
Tampal” community service project has
becomeanannual eventfor MacDill . Forthe
past nine years, the credit union has
participated in the program, which paints
100 housesfor low-incomesenior citizensin
the Tampa Bay area in one day’s time.
Volunteer paint teams, along with other
individual volunteers, donatetheir timeand
efforts to the worthy cause.

Thisyear the MacDill paint team began
their day at 8 am. and worked diligently

painting the home until completion at 2:30
that afternoon. The homes the teams are
given depend on the number of people on
theteam and amount of experiencetheteam
has. MacDill FCU was chosen to paint an
elderly gentleman’s one-story home.

Training Specialist Dawn McClung
states, “MacDill FCU pridesitself ingetting
involved in the community, that is what a
credit union should do. This project also
helps get employees involved in their
community that may not normally do so.
The gentleman, whose house we painted,
was grateful and commented on how
beautiful hishousewasnow. Hisfamily also
helped out withthe painting. Being ableto
help other people makes this aworthwhile
project.”

Pen Air FCU Breaks $500 Million in

Assets

Chartered in 1936 as the Pensacola Air
Station Federal Credit Unionfor Civil Service
Employees in a small room aboard NAS-
Pensacola, Pen Air FCUtoday boastseleven
full-service offices, more than 25 ATMs,
200-plusfull timeemployees and morethan
$500 millioninassets. Thismilestonecould
not have been reached if not for years of
member loyalty, consistent great service
provided by Pen Air staff and excellent
|eadership by Management and the Board
of Directors.

Q; TNy -

Pen Air FCU recently cel ebrated the $500 million
milestone accomplishment at its Annual Meeting.

ECCU Wins Battered Boot

The Battered Boot Award, given by the
March of Dimes (MOD) to companieswho
raise at least $3,000 in the annual
WalkAmerica campaign, was recently
bestowed on Educational Community
Credit Union.

The credit union, a strong supporter of
charities directed at children, raised $7,200
for MOD. Bothemployeesand credit union
memberscontributed through sal esof teddy

bearsinteamcolorsandred, whiteand blue;
“dressdowns,” where employeespay afee
todresscasually; and sal esof paper balloons
displayed in the branches. A team of 13
employeesal soparticipatedinthewalkitself,
raising $900 in that event. The credit union
alsostaffed arefreshment stationat thewal k
which gave out a thousand red delicious
apples. ECCU’slogo isan apple.



Local Student Receives College Grants From SunState
Federal Credit Union and ATM Networks

With the support of SunState Federal
Credit Union, Timothea Scott of White
Springs was recently honored for her
achievements in the Education Exchange®
2002 college grant program. The Education
Exchange is sponsored annually by The
Exchange, IMPACT, Instant Teller and TX
automated teller machine (ATM) networks.
Through the program, high school seniors
areselectedfromacrossthecountry toshare
atotal of $100,000in collegegrants. Froman
initial pool of morethan 5,000 applicants, 44
grants are offered to students each year
based upon scholastic achievement,
community involvement, qualities of

character andleadership, andfinancial need.

OnJune 17, 2002, during a presentation
ceremony at SunStateFederal CreditUnion’s
Lake City office, Scott received a $2,000
Education Exchangecollegegrant. Currently
a senior at Hamilton County High School,
shehasbeen activein her school’ s Student
Council as president of her Freshman,
Sophomore, Junior and Senior classes. She
isamember of the National Honor society,
was the yearbook staff editor, volunteered
through Beta Club and SWAT, and is
treasurer of the Future BusinessL eadersof
America. Scott wasal soValedictorian of her
Senior Classandisamember of Air ForceJr.

ROTC, Kitty Hawk Air Society and
Hamilton’s Community Choir.

(L to R) Jim Woodward,President/CEO SunState
Federal Credit Union; Timothea Scott, Marlene
Munn, ATM Specialist SunState Federal Credit
Union.

Florida CU Aims to be First All-
Video-Teller Credit Union

SarasotaCoastal Credit Union cameone
step closer tobecomingthefirst creditunion
to use all video tellers when it reopened a
branchinalarger spaceseveral doorsaway
fromitsold branch.

At the new branch, members conduct
their transactions with tellers using video
camerasand pneumatictubes. Theconcept,
whichissimilar to adrive-thru, freestellers
to work on two transactions at any given
time.

The$157.2millionasset creditunionhas
operated a different branch with the same

technology for two years. That branch
averages 200-250 transactions each day.

President and CEO ThomasRandlesaid
the system saves his credit union money
because ateller costs $30,000 each year in
salary and benefits. The credit union paid
lessthan $10,000 for the system, which will
allow him to reduce the number of tellers
through attrition.

Within several years, Randle said the
credit unionwill becomethefirst to haveall
video tellers.

Vista Federal Credit Union Shines
At MAC Awards Ceremony

Six wasthelucky number Vista Feder al
Credit Union‘rolled’ at the2002 Marketing
Association of Credit Unions annual three
day conferenceinLasVegas, NV. Thecredit
unionwashonoredwithsix MAC Awardsin
categoriesincludinglogosandannual reports
among credit unionswith assetsabove $250
million.

Vista's Silver Screen club, created to
serve the needs of a more mature member
base, took honors in several categories
including logos, newsl etters and product/
servicebrochures. All of thecollateral pieces

aredesignedtocapturethefeel of thegolden
eraof film - the silver screen.

With the help of Redbeard and PSB
Marketing Supersourcerespectively, Vista
alsotook homehonorsinthe Annual Report
and CUSO Materialscategories. They added
a final statuette to their collection with a
second award in the newsletter category -
thistimewith the quarterly publicationThe
Vista News. TheVistaNewsisdesigned by
Redbeard, with creativeandeditorial content
provided by the credit union’s marketing
team.

FAIRWINDS
Donates $15,000
to Find Cure for
Diabetes

FAIRWINDS Credit Union donated
$15,000 to the American Diabetes
Association contributed by credit union
membersand donations. Thecredit union’s
24yearsof supporttotheADA demonstrates
itscommitment to thecommunity it serves.

Milestone

(In last month’s issue, we incorrectly
reported that State Employees Credit
Unionhadgrownto$2billion. Itshould
have read $200 million. We regret the
error. We are reprinting the correct
article this month.)

The Board of Directors of State
EmployeesCredit Union,inJacksonville,
is pleased to announce that the credit
union hasexceeded $200 millioninassets.

As Paul Callen, President of State
EmployeesCredit Union, comments“We
are very proud of this milestone and
attributeour continued steady growthto
our members' support and confidencein
our abilities. Thecredit union continues
torespondtoour growththroughfurther
benefits and services to our members.”
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Governmental Affairs
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In Attendance at the Majority
2002 Annual Dinner

FCUL President/CEO Guy Hood, FCUL
ExecutiveVicePresident AlettaShutes, Ray
Cromer (Envision CU) and John Deese,
CCUE, (THE CU of Pam Beach County) at-
tended the Mgjority 2002 annual dinner held
in Orlando recently. Thisisthe Republican
Party of Florida’' s major fundraiser. Thefea-
tured speaker was President of the United
States George W. Bush. Morethan $2.5 mil-
lion was raised from the event.

(L to R) Ray E. Cromer, Jr., President,
Envision CU; Aletta Shutes, FCUL
Executive Vice President; and Sen. Durdll
Peaden (R-1)

'y
(L to R) Guy Hood, FCUL Presi-
dent/CEQO and his wife, Sandra; and

John Deese, CCUE, THE CU of
Palm Beach County

7
sl '} = " =
Sen. Seve Wise (R-6) and hiswife
Kathryn, were seated at the table with
Guy, Sandra and John (above).

“Meet & Greet” Update

The Summer “Meet & Greet” luncheon
series, atimefor legislatorsand creditunion
leadersgettogetherinformally tobuildcloser
local relationships, iscoming together for
dates|later in the summer. “Meet & Greets”
to date are planned in the Central Florida,
Northeast Florida, Broward and
Southernmost chapters.

CandidateNights, whereincumbentsand
opposition candidates are invited to share
their political platformswiththecreditunion
staff and volunteers from their districts,
have been scheduled in the Central Florida
and Gulf Coast chapters. TheGA Department
hopestohave“Meet & Greets’ or Candidate
Nightsin all areas of the state. Watch for
futureissuesof theFCULNewsfor coverage
of the events.

For more information, call Grace Potter
Freni at the League, 800.342.1266 ext. 312.

(LtoR) TimBaldwin, Congressman
Adam Putnam (R-12), and Jack VVogel

Tim Baldwin, President of San Antonio
Citizens Federal Credit Union, recently met
with Congressman Adam Putnam at a
fundrai ser hosted by thecredit union’ sBoard
Chair, Jack Vogel. Putnam hasalwaysbeen
accessibleand credit unionfriendly, and as
aresult, BaldwinandV ogel presented Putnam
with a CULAC check for his re-election
campaign.
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CUPAC
Contributions
and
Allocations

KennRice, President/CEO of FL Rural Electric
CU, presents Al etta Shutes, Exec. VP of FCUL,
a CUPAC check for $6,700 at the Tallahassee
Chapter Dinner recently. Thiswasa donation
from the Chapter’s annual golf tournment.

(L toR): Ray E.Cromer, Jr., Envision CU; Rep.
Curtis Richardson; Bill Enfinger, CCUE, FSH
Employees CU; and Deb Woodleif, SCORE
FCU. Mr. Richardson, the incumbent state
representative for District 8, is running for re-
election. He was presented a contribution on
behalf of CUPAC at oneof hisrecent fundraisers.

One of our own, William Ross, FCUL IT
Specialist, was presented a CUPAC check and
personal donationsat a Coke Float Party held
inhishonor. Williamisrunning for the Decatur

(GA) County Commission, District 6. Best of
luck, William!



GA Attends CUNA
GAPS in D.C.

Mark Landreth, Director of Legislative
Development, and Grace Potter Freni,
Director of Political Action, recently
attended the CUNA Governmental Affairs
Political Specialist (GAPS) Conference in
Washington D.C. tomeet withtheir League
counterpartsfrom acrossthe country. The
three-day program consisted of breakout
sessions on Project Zip Code, Alternative
Capital, Campaign Finance Reform, Project
Differentiation, and thelist goeson. While
inWashington D.C., they madetimetovisit
with banking staff members for Sen. Bob
Grahamand Sen. Bill Nelson. They alsomet
with Congressmen Jeff Miller and Allen
Boyd.

Hubert“Bo” Bohannon, Administrative
Chief of Staff for the Florida House of
Representatives, and Chairman of the
Supervisory Committee at Department of
Highway Safety and Motor V ehicles Credit
Union, wasalso in Washington during this
same week. Bohannon actually attended
someof the GAPSworkshopsand Graceand
Mark had the pleasure of dining with him
and hiswife Martha.

(L to R) Hubert “ Bo” Bohannon and his wife
Martha; Congressman Jeff Miller (R-1); and
Grace Potter Freni, FCUL

e Kim Warden,
g"_ "] Banking Counsel
¥ for Sen. Bill Nelson
f (D) and Grace
. Potter Freni,
FCUL, during the
CUNA GAPS
| conference.

o ot

Tampa Area Credit Union Leaders

Making Contact

Rep. Charlie Justice (D-53), member of
Pinellas County Teachers Credit Union,
visited the credit union to meet with the
credit union’'s President, Wendell Brooks.
Devan Endlich, the marketing coordinator
for PCTCU, and Grace Potter Freni, FCUL,
werealso apart of themeeting. Endlichisa
volunteer for Justice’ scampaign. Because
Justice is well aware of the makeup of his
credit union, the meeting wasvery informal
and built ontheal ready strongrelationship
between the credit union and thelegislator.
During the meeting, Brooks presented
Justice with a CUPAC check and a
contribution from the credit union.

(L to R) Wendell Brooks, President, Pinellas
County Teachers CU; Rep. Charlie Justice (D-
53); and Devan E. Endlich, Mktg. Coord.,
Pinellas County Teachers CU

A group of Tampa area credit union
|eadersand volunteersrecently gathered to
raise money for the re-el ection campaign of
Rep. SaraRomeo (D-60) at Suncoast Schools
Federal Credit Union. Morethan $1,200 was

contributed to the campaign. Romeo has
beenacredit union supporter who hasbeen
adversely affected by Redistricting.

If anyone would liketo get involved in
Justice' s or Romeo’ scampaignsor make a
contribution, contact the GA Department.

b

- ey R I
(L to R) Ed Gallagly, President, FL Central
CU; Bucky Sebastian, President, GTE FCU;
Rep. Sara Romeo(D-60); and Laida Garcia,
FL Central CU, Chair of FCUL Board of
Directors

(Lto R) Art Wood, President, Railroad
Industrial CU; Rep. Sara Romeo (D-60);
and Mary Wood, CCUE, President/CEO
Florida West Coast CU

to federal candidates.

to federal candidates.

institutions.

Did You Know?

The Credit Union L egidative Action Council (CULAC) isthe number one political
action committee representing financial institutions, according to the latest activity
report compiled by the Federal Election Commission.

Based on activity for thefirst 15 monthsof the current election cycle, CULAC ranks
sixthamong 914 tradeassoci ation PA Csintotal receipts, andranksfifthincontributions

The only trade PACs ranked ahead of CULAC in either category represent trial
lawyers, realtors, auto dealers, gun owners, medical workers and home builders.

Amongall 1,672 PACs(including corporation PACs, |labor PACsand othersoutside
of tradeassociations), CULA Cranks28thintotal recei ptsandranks16thincontributions

On all of these lists, CULAC is the highest-ranked PAC representing financial
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Horizons

CUNA Awards $25,600 in e-Course

Scholarshlps for Small Credit Unions

CUNA’s Center for
Professional Development
has awarded 36
scholarships, a total of
$25,600, to small credit
unions through its Small
Credit Union eCourse
Scholarship Program.

CUNA’s Center for Professional
Development makesscholarshipsavailable
to small credit unions — those with asset
sizesof $10million or less—to helpfund the
subscription costs associated with their
eCourses. Scholarshipsareavailablefor up
to 50 percent of subscription costs, and are
awarded based on demonstrated need.
Coursescover awiderangeof credit union-
specific topics including: Credit Union
Fundamentals, Regulatory Compliance
(RegTraC)+, Financial Management,
Lending & Collections, Member Services,

Connie
Stoutamire

Security, and Technology.

“As past Chairman of both the
Washington Small Credit Union Committee
and the CUNA Small Credit Union
Committee, | appreciatetheeffort beingmade
forthesmall creditunions,” saysDonLarsen,
CEO of Community Credit Unionin Tacoma,
WA, and CUNA Board member. “It is
gratifying to see that we have been heard
andthat effortsarebeing madetohelpthose
whoneedit. Thank youtoall of CUNA, and
in particular the CPD staff for your efforts.”

Determination of scholarship funds is
based heavily on each applicant’s
explanationof how onlinetrainingwill enrich
their credit union as a whole. For more
informationortoapply, credit unionsshould
visit www.cuna.org/training.html or contact
Courtney Cantwell at (800) 356-9655 ext.
4045.

CUNA To Be Lead
to Credit Unions

The Credit Union National Association
& Affiliates (CUNA) signed an agreement
today with the National Cooperative
Business Association (NCBA) to become
thelead marketer of .coop domain namesto
U.S. credit unions. The reseller agreement
allows CUNA Network Services to
incorporate.coop domai nnameregistrations
intothepackageof e-commerceand security
toolsit offersto credit unions.

“CUNA Network Servicesoffersasuite
of critical technology services to member-
owned financial institutions, and isideally
positionedtohelpcredit unionsstrategically
incorporate .coop into their overall
technology plans,” said Doug Benzine,
senior vice president for new business
development, for CUNA Network Services.

Asan affiliate reseller, CUNA Network
Serviceshasincorporated .coop banner ads
andlinkstothe.coopregistrationsystemon
itsWebsite, increasing boththeaccessibility
of the.coopregistration siteand the ease of
domain name purchases for credit union.

Coop Marketer

CUNA and CUNA Network Services are
already actively using their .coop domain
addresses,  www.cuna.coop and
www.cns.coop. Credit unions can register
for .coop by going to either Website and
clicking on the banner ads. To date, more
than 1,000 credit unionshaveregisteredone
or more .coop domain names.

.Coop is a new top-level Internet
domain thatjoins.comand.org at theend of
e-mail and Web addresses. Because .coop
isavailableonly to credit unionsand other
types of cooperatives, consumers can be
assuredthat abusinesswitha.coop address
is member-owned and democratically
governed—aplacewherepeople, not profits,
matter most. .Coopalsoallowscreditunions
toget genericand memorableweb addresses
that weren't available under .com and .org.

For more information about CUNA
Network Services and .coop, go to

WWW.CNS.CO0pP.
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Get Out The VVote!

The time has come to encourage
your credit union members to vote. As
we have all learned in recent elections,
EVERY vote counts in the effort to put
the right candidates in office. Elections
for state offices are at hand, with the
primary election on September 10,
and the general election on November
5. Encourage your employees and
members to become active by
researching and voting for candidates
who are supportive of the credit union
movement. Regardless of whether your
members are liberal, conservative, or
moderate, they can make a difference
by getting involved.

One way of reaching your members
could include adding an article to your
newsletter about the importance of
voting. Here are some suggested
slogans and interesting statistical
information for your use:

“Election 2002: Stand for
democracy. Stand for freedom. Stand
for America.”

“In the 2000 election cycle, 42% of
voters were members of credit unions.
How many credit union members will
vote in 2002?”

“Election 2002: The world is ruled
by those who show up.”

“If credit union members don't vote,
credit unions don’t count...it’s time to
be counted.”

A creative design for alobby display,
or simple flyers could also be an
effective promotion.

The livelihood of the credit union
industry depends partly on
governmental participation, so please
remember to encourage your members
to get involved and GET OUT THE
VOTE!



Human Resources

Pre-employment Hiring Assessments:

Advantage Employer

By Dave Marr

Dave Marr serves as a client relations
manager with The Omnia Group, an HRx
partner company that specializes in
providing personality profiles.

The process of hiring new employees
involvesauniversally accepted procedure
that rarely deviatesfrom onehiring cycleto
thenext. After potential candidatesrespond
to aclassified ad in the local newspaper or
ajob posting on the credit union Website,
the hiring manager combs through the
résumés and identifies viable applicants.
The manager then schedules initial
interviews with the most promising
candidates; the top finalists receive
notification of follow-upinterviews. Within
afew daysthecredit unionextendsoffersto
the most impressive applicants. Then the
hiring manager and members of senior
leadership hold their collective breath, as
inevitably somecandidatesfail toliveupto
expectations.

Fortunately there are tools available to
bring a job candidate’s capabilities into
better focus before you extend an
employment offer. Pre-employment hiring
assessments — also known as personality
profiling — are designed to help human

resourcesprofessional sidentify thenatural
behavioral patterns of job candidates.
Knowing their potential strengths and
challengesinadvanceprovidesasignificant
advantage to credit union managers —one
that can reduce or eliminate unwanted
turnover and save thousands of dollarsin
training and administration costs. A
personality profile can provide awealth of
information about the individual’s
personality tendencies in the workplace —
for example, a measurement of a person’s
need to win and take chances compared to
the need to proceed with caution. It also
indicatesif there is areasonable chance of
sound judgment and good stamina for a
productive work week.

One of the benefits of profiling is its
versatility. Eventhough personality profiles
are primarily associated with pre-
employment hiring screening, creditunions
may use it as a tool to evaluate existing
employeeseligiblefor transfer or promotion.
Other possible uses include retention
counseling (concurrent with aquarterly or
annual performancereview), career planning,
teambuilding and outplacement assi stance.
Managersmay sharetheassessment results
with both candidates and employees;

however itisalwaysagoodideatoindicate
your intentions in advance to ensure a
diplomatic discussion.

Although accurate and timely, credit
union managers should consider pre-
employment hiring assessments as one
element in a well-rounded hiring regimen
whichshouldincludeat |east twointerviews
with multiple interviewees, background
searches and verification of training,
education and experience. Accordingly,
managers should use a personality profile
as no more than 25 percent of their hiring
decision.

The mark of agood employee selection
or management tool isitsreliability. Before
yousignupwithacompany, askif anoutside
firmeval uated their assessment and request
a copy of the validation study. Also
determine how long the company has been
in business.

If your creditunionisfrustrated with bad
hires and failed promotions, then pre-
employment hiringassessmentsmay beright
foryou. It’ sthehigh-tech, low-cost solution
to building a better workforce and saving
money. Andyou’ |l breatheeasierinthelong
run.

CU Members Mortgage Offers Online Mortgage
Approvals in Minutes

CU MembersMortgagehaslaunched an
online mortgage approval service that
deliversloan decisionsto homebuyersina
matter of minutes. A suite of financial tools
is also offered around the clock to assist
members in determining how much house
they can afford, principal and interest
paymentsand even estimated closing costs.
The service lets the borrower run financial
scenarios with different rates and loan
products, including conventional and
adjustable rate mortgages. A complete
glossary of mortgage terms in easy-to-
understandlanguageensuresmembershave

the information they need to make wise
mortgage choices, when they need it.

“In the past, there has been the
perceptionthat applyingfor amortgageisa
complicated and lengthy procedure,” said
Linda Clampitt, Vice President of CU
Members Mortgage, adivision of Colonial
Savings. “This service completely
revolutionizes the mortgage application
process. The loan decision, based on the
submitted financial information and credit
report, is usually delivered within three
minutes. Itisnot merely apre-qualification,
but afirmloan approval. Memberscaneven

print an approval letter right from their
computer and be in a position to make an
offer on ahome the same day.”

All information is encrypted using the
most sophisticated technology available,
and members can access their application
withaprivatepassword. After theapplication
has been submitted, a professional loan
officer contacts the buyer to provide
assistance and prepare all closing
documents. The process can be accessed
through either the CU Members Mortgage
siteor canbeprivatelabel edfor particitpating
credit unions.
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CHAPTER MEETINGS
FC U L Cal e n d ar For further information, please refer to

the L eague Website

of Events www.fcul.org

Broward Chapter

AUGUST 2002 SEPTEMBER 2002 August 13 = September 10

Central FL Chapter
August 15 = September 19

Date Event Date Event
FCUL Internet Distance FCUL Hike the Hill

Learning 4 Washington, D.C. September 24 Golf Tournament

Web cast - Fee: $149 Escambia Chapter
Florida Credit Union August 8

FL, GA, SC Regional CU l(\l/lzglrji/lg:)ement s Gulf Coast Chapter
Security Officials September 12
Cpnfergnce 15-19 Orlando - Fee: $775 NortheasfFIorida Chapter
11-13 Hilton Head, SC - Fee: $225 FCUL Small Credit September 12
Union Conference Sara-Mana Chapter
Tampa - Fee: $99 August 8
"-'ﬂ.Wngi;;g:,. Southernmost Chapter
i August 20 = September 17
Tallahassee Chapter
August 20
Tampa Chapter

August 13

2002 Legal Summit
21-22 Orlando - Fee:$475

Train the Trainer
Workshop 1t (T
Orlando - Fee: $99 A
Ft. Lauderdale - Fee: $99 Hﬂh Hil.
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