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Senate candidate praises CU service

‘ ‘ | want tocommend you for your level
of serviceto your communities.” So
said FloridaTreasurer and I nsurance
Commissioner Bill Nelsonduringaluncheon
withanumber of credit union CEOson July
8. Nelson, an announced candidate for the
United States Senate seat being vacated by
Connie Mack, was invited by the Florida
Credit Union Leaguetotheluncheoninhis
honor in order to give him a chance to
express his views on credit unions.

Nelson told the gathering of CEOs he
wasfamiliar with the service credit unions
provided, and hewasparticularly impressed
withhow they helped their members. “Y our
willingnessto educateand assi st your mem-
bers makes al of you a valuable asset to
each of your communities.”

Attending the luncheon were: Ray
Cromer of North Florida Education Credit
Union; RonFyeof FloridaCommerceCredit
Union; Bob Beskovoyne, CCUE of Martin
Federal Credit Union; Wendell A.“Bucky”
Sebastianof GTE Federal CreditUnion; Tom
Dorety, CCUE of Suncoast SchoolsFederal
Credit Union; JamesWeibert, CCUE of Com-
munity Educators’ Credit Union; and Randall
J.Mims, CCUE of FloridaState University
Credit Union. FCUL President/CEO Guy
Hood, ExecutiveVicePresident AlettaShutes
and Chief Operating Officer MarvinGarland
also attended.

€lson questioned the executives on

N the issues they felt were important

and reiterated his strong support in

the past for credit unions. He thanked the
groupfor theopportunity to meet with them
and said he would be happy to meet with
themandtheir membersat their credit unions
duringthecampaign. ()

Bill Nelson, candidate for U.S. Senate, discusses
credit union issues, during a FCUL sponsored
luncheon, with Tom Dorety, CCUE , President
of Suncoast Schools FCU and Bucky Sebastian,

President of GTE FCU.

Laida Garcia, Vice
President of Florida
Central Credit Union
in Tampa and 1st
Vice Chair of the FCUL
Board, was featured
in the July/August
issue of Dimensions.
This is a publication
from CUNA Mutual
In the article

Group.
she is described as
“cool under pressure,
empathetic--adept at
mastering a situation
and moving
forward.”

It’s awonderful article--
checkitout.

FCUL
Management

Institute

ertainly it’ simportant totrainand
groom good credit union
employeesfor futuremanagement
positions, but with the statistics just
released from CUNA’s 1999/2000 CU
Environmental Scan that 20 percent of
all credit union CEO/managersplanto
retirewithinthenext fiveyears, andthat
the number of 35 to 45-year-olds is
expectedtodropinthenext 16 years, the
timeto train these employeesis now.

The39" Annual FloridaCreditUnion
League Management Institute will be
held September 12-16in Tallahassee at
the Florida State University Center for
Professional Devel opment.

The objectives of the course are to
provide participants with an advanced
understanding of management functions;
tooffer solutionstotheuniqueproblems
and challenges facing credit unionsin
today’ schanging financial environment;
to promote the sharing of common
experiences and concerns with others;
and to provide the framework for a
practical analysis of credit unions.
Completion of FCUMI entitles each
participantto 3.2 CEUs.

Thebrochuresfor the 39th Annual
Florida Credit Union Management
Instituteweremailed out thelast week of
June. Registrationisopentoall League-
affiliated credit unions and tuition for
FCUMI is$775 per person.

For moreinformationabout FCUMI,
please contact the Education Depart-
ment at (800)342-1266. e




President’s Column

CUNA Board OKs
National CU “brand”
logo and dogan
he proposed
T credit union
brandsignature,
slogan and strategy
received unanimous
and enthusi astic sup-
port from the CUNA
Board of Directorsin
June. Thedogan“ America sCreditUnions:
Where peopleareworth morethan money”
and the new logo wereintroduced by Holly
Herman, CEO of Kraft FoodsFCU of White
Plains, NY, and Chairperson of theNational
CU Brand Campaign advisory task force.

The signature and slogan are the first
stepincommunicating thecredit unionbrand
proposition to consumers. Developed
through consumer research last year, the
brand propositionismost simply stated as:
“Y our credit union treats you with respect,
as a valued member. You can trust your
credit union to look out for your interests,
because credit unions are founded on the
principle of caring about people, not just
money.”

AsHermanreported, “ For members, the
linked handstrademark symbolized people
hel ping peopl e, mutual support and human-
istic principles, and the star image within
reinforced the meaning of the name
‘America’s Credit Unions.” The selected
doganwaspreferred by focusgroup partici-
pants asthe most direct and explicit repre-
sentation of their relationshiptotheir credit
union.”

The next step for the program is for
CUNA to distribute the signature and slo-
gan to the leagues and to credit unions as
part of abrandlaunchkitlater thissummer.
Along with artwork and graphic standards
for the signature and slogan, the kit will
include usage guidelines, aninformational
video and a brand strategy document that
explains the importance of developing a
strong credit union brand. ()

President’s Column

What have we done
for you lately?

Annual Meeting to raise your FCUL

dues was indeed a momentous one.
Y our vote was amessageto all of
us connected to the League that
you want to continueto movethis
organization forward. Y ou have
saidthat youwant thistobeafirst-
class trade association. We got
your message.

Last month the Board of Di-
rectorsand the staff of the Florida
Credit UnionLeaguemet for three
daysinOrlandoto planthefuturedirection
of the League. Those three days were
productiveand constructive. Y our League's
Board of Directorsand staff cameaway from
those meetings with a sense of direction
and purpose. And, | think youwill beproud
of what direction weintend to take.

Thegoal that everyone agreed on dur-
ing the strategic planning meetingswasto
continue the advocacy and awareness ef-
forts begun during the fight to pass H.R.
1151. What that meansisthat wewill con-
tinue to retain severa outside lobbying
firmstorepresent theL eaguein Tallahassee
and Washington. It won't close the gap
entirely on what the bankers are able to
muster, but we believe those lobbyists are
well-known and will help to establish the
League as a force to be respected.

Next, we want to establish a world-
classcandidatetraining school. Wewant to
start thistraining school thisfall and help
any candidateswho might think of running

T he vote that you made at this year's

Guy M. Hood
President/CEO

for publicofficewiththenecessary basicsto
become good candidates. We will look to
potential candidates from the ranks of our
credit unions at first, but in the
future, wewouldliketheschool to
be onewhich might attract nearly
anyone who might like to run for
office. Thiswill certainly helpes-
tablish ties to future members of
the Legislature and Congress.

Weintendto step up our com-
municationsefforts. Wewantyou
tobeasinformed aspossibleabout
events affecting credit unions so that you
will beabletoreactand planat yourlevel. In
addition, we want to continue to establish
awareness of credit unionsand let the gen-
eral publicknow that thereisareal, genuine
alternativeto high-priced banks.

e also want to use our resourcesto
W reach out to areas that we haven't

been able to reach before. That is
why we will be sponsoring a Community
Outreach Conference this October in Or-
lando. This two-day session will explore
methods and ways credit unions can reach
out tothose segmentsof thecommunity that
havebeentraditionally deniedfinancial ser-
vices and have had to rely on so-called
alternativebanking.

Our meetings in Orlando set a huge
agendafor your League. But, wepromiseto
work as hard as possible to show you that
your dues money will bewell spent. Q

JohnD. Deese, CCUE

will rununtil 2001.

Deese re-elected to CUNA Board

ohn Deese, CCUE, President/CEO of THE CU of Palm Beach

JCounty, has been reel ected to the Credit Union National Asso-

ciationBoard of Directorsfor asecondterm. Deesewasautomati-
cally re-elected when no other candidatefiled to run against him.

Deeserepresents Class A credit unions (all credit unionswith

up to 10,000 members) in District 3 (Southeastern United States).

Deesewasfirst el ected to the CUNA Boardin 1997. Hisnew term




League “advertorials”
running monthly in

Florida Trend

League has begun an “advertorial” campaign in
Florida Trend magazine that will last for the re-
mainder of 1999. Theadsarefull-pageandwill beseen
every month by the business and political |eaders of

I ncaseyou haven'theard or haven’t seenthem, the

Credit Unions:
Have Thmj
C]ﬁaﬂgedl' ?

f":

Florida. The purpose of the ads is to continue to I SEEThE TR
educate Florida Trend's readers on the credit union TR T T

difference.

The League had run one ad in the February issue

Copy of the advertorial in the
July issue of Florida Trend.

of themagazineand received such afavorableresponse

tothat ad, that the decision was madeto place an ad monthly for the remainder of theyear.
Themost recent adisentitled “ Credit Unions: Have They Changed?’ Thead speaks

to the many changes that have occurred over the years at credit unions, including new

services offered to members. It concludes by stating: “Credit unions have been good for

America. They have financed numerous dreams of home ownership, uncounted college

educations and millions of automobiles. They will continue to do what they have always

done, i.e., servetheir members.”

The ad, although highlighting changes, ends by saying that although they have
changed some, the basic purpose of credit unionsis still unchanged.

Checking
penetration peaks
at Florida’s CUs

loridacredit unions supply share
draft account services to more
thanhalf of thestate’ scredit union
membersmakingitthetop-rankedstate
insharedraft penetration, according to
asudy by Cdlahan & Assodiates, Inc.
Of Florida's 3.6 million CU
members, 52.58% use a credit union
sharedraft account, nearly doublethe
national average of 37.6%, Callahan
reported. This statistic is significant
becausemany CU managersview share
draft penetration as one of the core
indicators of membership usage of
creditunion products, Callahan’ ssaid
initsanalysis.
FloridaCUsalsoreported double-
digitloangrowthandsharegrowthin1998.

article from The Credit Union Journal

Clarke American

ClarkeAmericanreducescredit unions oper atingcostswith uniqueprogram

costs at your credit union while
improving member service and
revenue? If you answered “yes,” then you
shouldbeturningtoatruepartner tohandle
your check-related calls.

n reyouinterestedinreducing operating

reductioninorder-relatederrors, thuselimi-
nating alarge number of repeat calls.
While taking costs out of your credit
unionbranchesand call centersby handling
telephone and foot traffic to support check

Clarke American,
check printer andlong-time
partner of CUNA Service
Group, stands out in the
credit union movement as
aleader in providing this

Clarke American’s

program is driven

by a “triple-win”
philosophy

reorders and inquiries,
Clarke Americanalso pro-
vides added service and
selling support to your
members. Rather thanjust
accepting and processing
reorders, the company

kind of service to credit unions and their
members. Throughauniqueprogramecalled
ServiceLinePlus™, memberscancall atoll-
free number to reach Clarke American di-
rectly with their check-related questions
and reorders. Research shows that credit
unionsthat have allowed Clarke American
to handlecallsontheir behalf have seenan
increasein member satisfaction, aswell asa

generatesmorerevenuefor your creditunion
by listening to your members and identify-
ing additional product and servicerequire-
ments that satisfy their wants and needs.
ClarkeAmerican’ sprogramisdrivenby
a“triple-win” philosophy — credit unions
win by freeing up staff from check-related
calls while capturing additional revenue,
member swin by receiving servicefrom prod-

uct experts during expanded customer ser-
vice hours, and Clarke American wins by
gaining brand loyalty through member sat-
isfaction. There are no catches, only ben-
efits when you choose a partner that you
can trust to service your members in the
same way that you do.

Aswe approach the new millennium,
credit unionswill be challenged to keep up
with the higher-level of service and conve-
niencethat membershavegrownto expect.
By partnering with companies like Clarke
American, your credit union can focus its
resourcesintheright directionandthrough
theserel ationships, achievethenext level of
member service.

or more information regarding
ServiceLine Plus or any of Clarke
American’ spremier servicesor prod-
ucts, call Regional Sales Manager Chet
Panhansat (800)382-0818, extension2837.



Governmental Affairs

Advocacy In Action

to gear up and credit union represen-
tatives are making their presence
knownearly.

Miami credit unions were well repre-
sented at adinner honoring U.S. Rep. Lin-
colnDiaz-Baart (R-Miami) last month. Sev-
eral hundred supporters were on hand to
pledge their support for the

T he 2000 campaign seasonisbeginning

RepresentativeWillieLogan (D-Opal ocka)

and Senator Kendrick Meek (D-Miami).
TheFloridaDemocratic Party recently
heldits1999 Jefferson Jackson Dinnerin Ft.
L auderdal efeaturingtheformer governor of
Texas the Honorable Ann Richards. At-
tending on behalf of the Broward Chapter of
Credit Unions were Gary Noe and Cecilia
Pittman, both employees

work Diaz-Balart has done
for hisMiami constituents.
Creditunionleadersattend-
ing the fundraising dinner
were: LeoAcosta, FECEm-

Credit union
representatives are
making their presence portunity tonetwork and get
known early

with City County Credit
Union. Gary andCeciliatook
full advantage of this op-

toknow several lawmakers

ployees FCU; MaraFalero;
FAA CU; VaorieGrant, CCUE, Miami Postal
ServiceCU; Bill Gregg, FAA CU; Ray Jones,
FECEmployeesFCU; SandraSwitzer, Miami
Postal ServiceCU; and JimWagy, Tropical
FCU. Dianne Jones, FCUL'sPalitical Ac-
tion Coordinator accompanied the Miami
representatives.

Congressman J.C. Watts, Jr. (R-OK),
currently serving in the House Republican
Leadership as the Conference Chairman,
was the keynote speaker for the evening.
Other VIPsattending the dinner were Con-
gressvoman|leanaRos-L ehtinen (R-Miami),

from across the state. No-
table Democratic Party leaders such as At-
torney General Bob Butterworth, Senator
Skip Campbell (D-Tamarac), and Represen-
tative Marjorie Turnbull (D-Tallahassee)
were among the many contacts made
throughout the evening.

Gary Noe, candidatefor City Commis-
sioner in Ft. Lauderdale stated, “Credit
unionscanbeproactivewithour legislators
andfacilitatethecredit union movement or
bereactivewhichisnot acomfortableposi-
tiontobein.” Q

FCUL Campaign School slated for fall 1999

TheFloridaCredit Union L eagueispreparingforitsfirst ever Campaign School slated
for October/November 1999. Thiswill be an intensive one-day training session to teach
credit union supportive candidates what it takes to run a successful campaign.

Thetopicsto be covered include: how to plan and budget; survey research; campaign
and direct mail fundraising; volunteer recruitment and coordination; and mediatips.

The credit union movement needs credit union peoplein every branch of government
inorder toexplaintheissuestofellowlawmakers. Thel eaguewantstofacilitatethisprocess
by sponsoringthisschool, hel pingidentify credit unionfriendly candidatesand encouraging
credit unionsto get involved with campaigns on the local, state and national levels.

If anyoneknowsof aspiring candidatesfrom acredit union--amember, board member
or employee, please make the L eague aware of who they are so we caninvitethemto this

very important school.

®

Dianne Jones

Dianne Jones hasbeenpromotedto Political Action Coordinator
fortheFCUL Governmental AffairsDepartment. Her jobwill primarily
focus on assisting in the organization of grassroots involvement
within credit unionsand chapters and devel oping fundraising efforts
for CUPAC. Shewill beanactiveparticipantin FCUL Chapter meetings
and make frequent visits to credit unions throughout the state in
support of the FCUL’s goal of building and maintaining strong
government rel ationsprogramsthrough credit union political action.

Attending the dinner honoring Rep. Lincoln
Diaz-Balart (center) were Bill Gregg, President
of FAA Credit Union; Mara Falero, FAA Credit
Union; Jim Wagy, Tropical Federal Credit
Union; and Dianne Jones, FCUL Political
Action Coordinator.

Sublette
receives
maximum PAC
contribution

tate Rep. Bill Sublette, candidate
for U.S. Congress, District 8

received the maximum $5,000
contribution to his campaign from the
Credit Union National Association’s
Palitical ActionCommittee. CUNA isthe
first federal PAC to support Sublettein
his bid to win Florida's district eight
congressional seat being vacated by
Congressman Bill McCollum (R-FL).

“We consider Bill Sublette a true
friend of Florida credit unions and
consumers. Wearepleased to beableto
support his candidacy,” said Aletta
Shutes, Executive Vice President of the
FloridaCredit UnionLeague.

Sublette has served in the Florida
House of Representatives since 1992.
The contribution from CUNA is an
important onefor Subletteasheprepares
for the Republican primary and the
general election.

“Itisimportant to get early support
from respected groupssuch asthe credit
union industry,” said Sublette. “I
anticipateachallenging raceduring the

nextyear.” ()




Horizons

Southeast Corporate

Southeast Corporate
Credit Union Forum to
be held in September

S outheast CorporateFCU will behosting

its first Credit Union Forum on

September 9inOrlando, Fla. TheForum
will spotlight speakers from the Federal
Reserve Bank, National Credit Union
Administration(NCUA), CorporateNetwork
Brokerage Services(CNBS) and Prudential
Securities. The management of Southeast
Corporate will also make a state of the
corporate presentation. Topicsof theforum
includetheFederal Reserve’ sY 2k Readiness
and contingency planning, investinginthe
year 2000, and aforecast of the state of the
economy inthenew millennium.

TheCredit Union Forumwill beheld at
the Hotel Royal Plaza located in Disney’s
LakeBuenaVistaVillage. TheHotel Royal
Plazaisan affiliated Disney hotel, therefore,
freeshuttlesbetweenall Disney owned prop-
erties (including the theme parks) is pro-
vided. A block of rooms has been set aside
for the Forum's attendees at a discounted
priceof $119.00anight. Pleasemakesureto
let the hotel know you are with Southeast
Corporate sCredit Union Forumwhen mak-
ingreservations. Theregistrationfeefor the
Forumis$95for thefirst attendeeper credit
union, and $45 for additional attendees.
Lunchwill beprovided.

The afternoon of September 8, South-
east Corporatewill host agolf tournament at
Disney’sLake BuenaVistagolf course for
thoseattendeesinterested in participating.
Thiscourseisone of aselect few that have
hostedaPGA TOURevent,anLPGA TOUR
event and aUSGA event. Thoseindividu-
alsinterestedinplaying golf needtoregister
with Southeast Corporate FCU by calling
(800)342-0203, extension 205. Thefeefor
golf registration is$75 per person.

A brochure outlining the itinerary of
the Forum, along with speaker profilesand
registrationinformationwill comelater this
month. For moreinformationontheCredit
Union Forum, visit our website at
www.secorp.org, or cal usat (800) 342-0203,
ext. 205.

Should you
measure credit
union “soul”?
by John Gregoire of ProCon

striveto seek their particul ar distinc-

tion and to differentiate their prod-
uctsfrom the onslaught of competitors.
Themarketplace hasbeen changing rap-
idly inthisdecadeandthat paceislikely
only to increasein the next millenium.
Mergers continue at afrantic paceeven
among the largest of institutions. Any
product idea that seems remotely suc-
cessful isalmost immediately followed
by hundredsof copycat providers. Con-
sumersareleft withamultitudeof choices
proliferated and expressed through a
mind numbing seriesof advertisements
fromprinttoradiototelevisiontocyber-
space based.

Credit unionsare certainly notim-
mune from this environment and must,
aswill all business, seek their distinction
and differentiation. Bankerswill argue
that credit unions have lost their focus
and no longer serve people of “small
means’. | thinkamoreaccurateinterpre-
tation of the credit union marketplaceis
that credit unions are designed to serve
primarily the common man, those who
would not get extraordinary treatment at
for-profitfinancial providersbecauseof
their great wealth and influence. The
common man of the 1980s and 90s is
clearly a different individual than the
same person of the early 1930s. The
lifestyle, consumingappetite,incomeand
requirementsof thatindividual aredras-
tically different and have grown as
America has grown during those de-
cades.

Credit union services changed ac-
cordingly without changing the coop-
erativestructureof theinstitutions. Itis
entirely appropriate that credit unions
offer credit cards, mortgages, home eg-
uity lines of credit, debit cards, ATM
access and the like since those are all

I nthe 1990scorporationshavehadto

continued on pg. 6

Horizons credit
unions discuss
challenges
during 16 CUNA
focus groups

0 compete in today’s financial
‘ marketplace, small credit unions say

they need to offer more services to
members. But without economiesof scale,
many services--especially technology-
based services--are difficult to offer cost
effectively. That was the common theme
expressed during 16 different focus groups
commissioned by CUNA’s Small Credit
Union Task Force.

TheTask Forcemet recently to discuss
this issue as well as all the challenges
mentioned during the focus groups. Other
challenges identified were: staffing;
education/training for staff and volunteers;
regulatory compliance; marketing; field of
membership overlaps; and operating
expenses.

“The responsibility to address these
challenges rests not with just one entity,”
said Task Force Chairman Chuck Nagel, a
CUNA Board member and CEO of Glenbrook
Credit Union in Northbrook, Illinois. “A
number of playerswill need to beinvolved-
-including CUNA, CUNA Mutual, leagues,
chapters, corporate credit unions, NCUA,
state regulators, large credit unions and
mostimportantly, small credit unions.”

TheTask Forceiscurrently developing
recommendations for each of these
af orementioned entitiesto help small credit
unions. These recommendations will be
presentedtothe CUNA Boardin September.
You can offer ideas by calling Connie
Stoutamire, FCUL Horizons Director at
(800)342-1266 or via e-mail at
connies@fcul.org. Youmay e-mail theTask
Forcedirectly at smallcutf@cuna.com.

FCUL iseagerly awaitingthe Task Force
recommendations in order to incorporate
themintoitsexistingHorizonsProgram. The
L eagueiscommittedto helpingsmall credit
unions compete. Pleasefeel freeto contact
Conniefor hel pwith problemsor issuesthat
arisefromtime-to-time,



continued from pg. 5

Credit Union “ Soul”

instruments of the United States common
man’'s daily existence. However, at every
turn bankers fought each of these services
as inappropriate extension of credit union
products, servicesand authority. Inreality,
thisis simply a response to the changing
demographicswithinthe United States. In
fact, it can be argued that absent a credit
unionaternative, average Americanstoday
would besubject tomuchmorecostly finan-
cial services.
believeit isimportant that each credit
I union understand their impact on their
members but also their impact on their
community, thecredit union movement and
society asawhole. Credit unionshavebeen
granted a tax exemption by the Congress
since 1935. This is due in part to their
structural realities but, | believe that the
debates held recently in Congress show
that to ensure the maintenance of thisdis-
tinction credit unionswill needto show how
they provide public policy benefit back to
America sconsumers. Thatthey are, infact,
excellent shepherds and implementers of
that public policy ensuring that American
consumers, inparticul ar the commonman”,
have access to reasonably provided finan-
cial services. | believeitisthisdistinction
that warrantstheretention of thetax exemp-
tion on into the future. Along with our
structural integrity, credit unions should
seek to ensure product, policy and practice
integrity consistent with thisreality.
redit unions have expanded their use
of financial modeling, ratios and peer
analysis as important management
tools. Reliance onthesetoolswill continue
toexpandintothefuture. Itismy belief that
anin-depthstudy will show that credit unions
are, infact, returning back to the communi-
ties those tax exempt dollars invested in
them. Does your plan/business practice
includetheformulasand calculationsrel a-
tivetothefinancial impact of thetax advan-
tage and the offsetting benefit to the com-
munity and to society? Should it?

The ProCon Group, Ltd. is a consulting consortium
dedicated to enhancing the organiztional
effectiveness, service excellence and competitive
positioning of credit unions.
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Steve Young, of the San Francisco
49ers, accepted the CUsfor Kidspledge
on behalf of CMN. Pictured are Janet
Davis, TIC CU in Georgia; Bob
Beskvoyne, CCUE, Martin FCU in
Florida; Linda Weatherford, Health
Facilities FCU in South Carolina;
and Young.

Florida credit unionspledge $168,232.71 to CMN

lorida’'s credit unions made their voices heard
F through their generous contributions and pledges
totheCredit Unionsfor KidsCampaign, whichisa
part of the Children’ sMiracleNetwork. Florida’ stotal
pledges to this year's nationwide telethon was
$168,232.71, morethantriplelastyear’ seffort of $48,000.
Representing Florida’s credit unions during the
annual CMN Championsbroadcast thisyear wasFlorida
Credit UnionL eagueChairmanBobBeskovoyne, CCUE,
President of Martin Federal Credit Union. Beskovoyne
appeared on the national broadcast on Sunday, June 6
to announce Florida' s pledge, along with representa-
tives from other leagues from around the country. Q

CU Members Mortgage

How do you spell MORTGAGE?

by Scott Wilkins, Regional Training Manager, CU Members Mortgage

$1.4trillion. Creditunionsoriginated 2%

(or $31.9hillion) of 1998’ stotal volume.

This is an amazing statistic, considering

only .5% of total credit union membership

throughout theUnited Stateshasamortgage

with their credit union. The 1999 loan

origination projections are estimated to be
around $1.3trillion.

Being with CU Member Mortgage for

the past six months and

I n 1998, total loan originations totaled

Creditunionscancontrol servicingafter
loan sale by selling direct to FannieMaeor
Freddie Mac or by negotiating servicing
transfer and solicitation of member withthe
lending partner. Thelending partner should
al so provide marketing to members.

There are many benefits for a credit
union to provide mortgage servicesto their
membership including: interest incomeon
mortgagesheldfor investment; cross-selling
opportunities for auto

meetingwithvariouscredit
unionsthroughout Florida
has shed some light on
thesestatisticsand reasons

Mortgage service
concerns can bhe
overcome.

loans, credit cards, etc.;
and origination fee
income. Statistics have
shown, amemberwhohas

why very few credit unions
provide mortgage services to their
membership. Someof thosereasonsinclude:
lack of sufficient staff to handlethemortgage
process and volume of calls; inconsistent
marketingtomembers, andlack of automated
underwriting and processing systems.

These concerns should not be an issue
today--they canbeovercome. Themortgage
processhasbeen simplified and automated.
Automated underwriting through Fannie
Mae's Desktop Underwriting and Freddie
Mac’s Prospector system has greatly
simplifiedthemortgage processand reduced
documentation requirements. These
servicesmay beaccessed directly or through
alending partner.

afirst or second mortgage
withacreditunionwill consider their credit
uniontobetheir primary financia institution
and usetwiceasmany credit union products
and services.

Regardlessof size, all credit unionscan
offer a full-service mortgage program to
their field of membership. Somecreditunions
may decideto hireand staff afull mortgage
lending operation, while others may
outsource the process, all or in part, to a
mortgagepartner.

Todiscover thepotential of your credit
union and mortgage opportunities, contact
me at CU Members Mortgage, (800)940-
5626. CU MembersMortgageisanaffiliate
of the Florida Credit Union League, Inc.a



ABA threatenstofix
credit union ‘problem’

article taken from CUNA's website, Credit
Union Magazine News Now, July 9, 1999

hileitslawsuit against credit unions
W rests in U.S. District Court, the

American Bankers Association
(ABA) is threatening credit unions in the
legislative and regulatory arenas.

ABA’s latest issue statement
(www.aba.com) declares that “Congress
must reconsider thetax exemptionand other
legislative preferences for credit unionsin
light of the changes and growth that have
taken placeinthecredit unionindustry over
the past 25 years.”

ABA also will try to discredit credit
unions at the U.S. Treasury. The bankers
promise to “actively provide input” into
upcoming Treasury studies mandated by
the CU Membership Access Act. The bot-
tomline, accordingto ABA: “get afair reso-
[ution to the credit union problem.”

“Banksnever seemtohavea’ problem’
when they’re reporting record profits and
raisingfeesonconsumers,” countersCUNA
& AffiliatesPresident & CEODanMica.“If
creditunionshaveaproblem, it’ swith banks
trying to shut us down.” ()

Robbers prey on

routines

One of the most important security
measuresacredit union cantake against
robbery may be as simple as keeping
employees from falling into routine
behaviors. That advice comes from
Joseph Schapiro, abank robber who now
makes aliving as a security consultant.
He warns that robbers often watch their
target for days, looking for routinesthat
provide them an opportunity to strike.

Schapiro advises: stagger teller
breaks daily; ask staff to periodicaly
change their driving habits to and from
work as employee abductions are
increasingasaway tobreak intofinancial
institutions; have at |east two people on
hand for opening and closing the credit
union; and besureto check exterior of the
building for unknown peopleor vehicles.

Zells graduates
from CCUE

CEO Institute

hisspring, 22 credit union executives
T graduated from the Credit Union

ExecutivesSoci ety’ sgroundbreaking
leadership development program, CEO
Institute. Thisisthethird classtocomplete
the three-year program and receive the
prestigiousCertified Chief Executive(CCE)
designation, sincethe CEO I nstitutedebuted
in1995.

One of the 22 graduates was from
Florida--John V. Zells, CCE, Senior Vice
President of Marketing and Business
Development for IBM Southeast Employees
Federal Credit Union.

Applicationsfor thenext CEOIngtitute,
whichwill beheldin Spring 2000, are now
being accepted. For moreinformation, call
(800)252-2664 ext. 3327.

CUES is an independent membership
association for credit union executives. Its
mission is to advance the professional
development of credit union CEOSs, senior
management and directors. ()

Consumer safety
information to pass

along to your members

TheU.S. Department of Transportation
National Highway Traffic Safety
Administration has contacted groups all
across the USA--the L eague being one--to
help them publicize its nationwide Auto
Safety Hotline. The hotline is a service
provided by the NHTSA to increase public
awareness of safety issuesrelated to motor
vehicles. Callersto the hotline can report
safety defectsin vehicles, which could lead
to the recall of those vehicles, as well as
obtaininformation about child safety seats,
air bagsandrecalls.

The Auto Safety Hotline number is 1-
888-DASH-2-DOT (1-888-327-4236). Please
pass this information on to your members.

CUNA Mutual

Filene study calls for
uninsured deposit
accounts at credit unions

new study published by the Filene
A Research Institute proposes that
credit unions be allowed to offer
uninsured deposit accountsthat pay higher
benefitsto membersthaninsured accounts.

"Millions of households now keep
liquid funds in uninsured money market
mutual funds," the study authors note,
concluding that "thisisclear evidence of a
strong demand for generally safe, liquid
funds that earn a modest risk premium in
returnfor bearing atiny risk."

The study, Federal Credit Unions
Without Share Insurance: Implicationsfor
the Future, was authored by William H.
Kelly, director of theCenter for Credit Union
Research at the University of Wisconsin-
Madison, and Judith Karof sky, aresearcher
at the Center for Credit Union Research.

The study shows that federal share
insurancehasprovided quitesmall benefits
tomembers. Historically, uninsured credit
unions have behaved more conservatively
than uninsured banks, and thus have been
able to weather a variety of economic
conditions. Banks have been federaly
insured since 1937; credit unionshave had
federal shareinsuranceonly sincethe1970s,
sothereisagreat deal of dataavailable on
the behavior of uninsured credit unions.
T he study recommends that future

research on the matter include

evaluation of alternative methods of
implementing a policy that would allow
uninsured accounts at credit unions.

Thenonprofit FileneResearchIngtitute
examinesvital issuesaffectingthefutureof
credit unions and consumer finance. The
Institute is located in Madison, Wis., and
works in cooperation with the Center for
Credit Union Research at the University of
Wisconsin School of Business.

Copies of Filene studies are free to
Institute members; $50 for non-members.
For information about Filene studies or on
becoming amember of the Filene Research
Ingtitute, call (608)231-85500r visiton-line
atwww. filene.org.



Bridge awards
competition
emphasizes
member
education
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FOR EXCELLENCE N

eleventh annual Bridge Awards for

Excellence in Member Education
Communications, sponsored by the Florida
Credit UnionLeagueand CUNA.

The Bridge awards competition offers
your credit uniontheopportunity toreceive
expert adviceand feedback onyour member
newsletters and member education
programs. Communications experts will
review the entries and select first, second
andthird placewinnersinthreecategories:
Newsletters, credit unions with less than
$30 million in assets, Newsletters, credit
unionswithmorethan $30 millioninassets;
and Member Education Program.

All entriesreceivewritten critiquesand
a certificate of participation. First-place
national winners will receive a free
registration to CUNA & Affiliates 2000
Governmental Affairs Conference in
Washington, D.C. National winners will
receive plaques and publicity in Credit
Union Newswatch and Credit Union
Magazine.

Send your entries to the the Florida
Credit Union Leagueby September 10, 1999.
For more information or a Bridge Award
entry form, contact the Marketing
Department at 800/342-1266 ext. 312 or visit
CUNA’swebsiteat www.cuna.org/data/cu/
cuna/pr/bridge.html Q

E ntries are now being accepted in the

Senior Internal Auditor

South Carolina FCU is seeking a Senior
Internal Auditor. Duties include assisting
the Director of Internal Audit in planning and
revising the annual administrative and
operational departmenta goals; supervising
the staff and daily operations of the
department; performing audits of financial,
operational, IT and compliance areas;
performing fraud investigations; and
developing audit programs.

The successful candidate should possess
a Bachelor's degree in Accounting,
Information Technology or related area; at
least 3yearsof experienceinauditingwith IT
audit experience; and should be a CIA
candidate. Thorough knowledgeof accounting
and double entry bookkeeping are required.

Salary $41,000-$55,000. Benefitsinclude
competitive 401-k and bonus plans, health,
dental life, STD and LTD coverage. Submit
resumes and salary history by July 31, to
H.R., SC Federal Credit Union, P. O. Box
190012, N. Charleston, SC 29419 or email to
hresources@scfed.com in text format. Can-
didates must consent to pre-employment
inquiries and tests to include criminal back-
ground, consumer credit investigation and
drug test. EOE M/F/V/D.

Security Officer

South Carolina FCU, assets of $572M, is
seeking a Security Officer. Duties include:
developing and maintaining the necessary
security systems, policies, procedures and
programs that ensure adequate protection of
the CU’s employees, physical locations,
ATMs, members assets, ensuring optimal
performance of security equipment for both
online and offline situations, robberies, fire
and natural disasters; ensuring adherence to
security procedures; coordinating training
and results of robberies, fraud and other
security violations, etc.

The successful candidate should possess
atleast 5yearsof similar or rel ated experience
inthesecurity field, preferably inthefinancia
industry. Salary - $31,039-$40,000. Benefits
include competitive 401-k and bonus plans,
health, dental life, STD and LTD coverage.
Submit resumes and salary history by July
31, to H.R. SC Federal Credit Union, P. O.
Box 190012, N. Charleston, SC 29419 or
emailed to hresources@scfed.com in text
format. Candidates must consent to pre-
employment inquiries and tests to include
criminal background, consumer credit
investigation and drug test. EOE M/F/V/D

the latest

NEWS

The following is a statement by CUNA
President/CEO Daniel A. Mica on passage of the
Y2K Liability bill, which would give businesses a
90-day window to repair computers before lawsuits
could be filled.

“Y2K liability protection has been a
primary focusof CUNA’seffortsontheHill
thisyear. House sponsorsof thishill asked
for credit unioninput early and often, and as
aresultH.R. 775reflectsmany of theessential
principlesthat CUNA’sY 2K Subcommittee
advocated.

“Y2K liability protection completes
CUNA’ smulti-track approach setinJanuary.
CUNA effectively worked with Congressto
lifttheborrowing capontheCentral Liquidity
Facility and pursues an administrative
solution to this problem with the Federal
Reserve, Treasury Department and NCUA.

“This is a good day for credit union
Y 2K preparations.”

White Springs Federal Credit Union an-
nouncesthe hiring of L eeM or gan astheir
new chief executiveofficer. Leehasbeenthe
assistant general manager at Duval Federal
Credit Unionand will be assuming hisnew
position onJuly 1, 1999.

Jax Navy Federal Credit
Union’s Supervisory
Committee selected new
officerstoservefor 1999.
_ Edward Bobola was
elected Chairman; P.E.
(Ted) Hewitt, Secretary;
and Russell F. Misner,
CommitteeMember.

Edward Bobola
Bobola was a re-appointment to serve
another 3-year term.

JAX Federal Credit Unionrecently re-elected
thefollowing DirectorstoitsBoard: Joseph
W. Sharp, O.B. Cosby, Jr. and Jimmy L.
Hicks. R. Scott Preacher waselectedto his
firsttermasDirector. Sharpwaslater elected
Chairman of theBoard, Donanld W. Bottin
asViceChairman, and C. EugeneWorthas
Secretary/Treasurer.



Regulatory Compliance

ill Berg, CCUE, Director of Credit Union Development and Regulatory Support, brings regulatory
changesto your attention through this column. If you have any questions or suggestions for additional

topics, call (800)342-1266 or (850)576-8171, FAXto (850) 574-6374 or e-mail billb@fcul.org.

Flood Insurance

The communities of Weeki
Wachee and Hilliard became patrtici-
pants in the Federal Flood Insurance
Programduring 1998.

As areminder, if you make aloan
forimprovements onreal estate thatis
located in a community that partici-
pates in the Federal Flood Insurance
Program AND the propertyisinaflood
zone, then you must ensure that your
member purchases Federal Flood In-
surance.

Interim Final Rule on Share

Insurance

The NCUA Board adopted an in-
terim final rule to simplify the share
insurance regulations on revocable
trust accounts and joint ownership
accounts. “Revocable trust account”
includes atestamentary account, ten-
tative or “Totten” trust account, “pay-
able-on-death” account, or any similar
account that evidences the owner’s
intention thatthe funds willpassto one
ormore named beneficiaries. Uponthe
owner’s death, these accounts are
insured separately ifthe beneficiary is
a spouse, child or grandchild. Under
the interim final rule, such accounts
will also be insured separately if the
beneficiary is aparent or asibling.
This means each of these relatives, as
beneficiaries, will now have share in-
surance up to $100,000 on such ac-
counts, which will be separate from
any insurance these individuals may
have on their own accounts at the

credit union. With regard to joint ac-
counts, each person’s interest in all
joint accounts will be aggregated
and insured to a maximum of
$100,000. There willnolonger be distinc-
tions drawn between accounts with the
same combination of joint owners and
accounts with a different combination of
joint owners. The interim final rule be-
came effective on April 22,1999, and it
also contains arequestforcommentson
other aspects of Part 745 of NCUA’s
rules regarding share insurance, which
will be the subject of a comprehensive
review laterthis year.

Balloon-PaymentFinancing

Several credit unions wishing to in-
crease auto lending on new and used
vehicles, have begun to investigate a
new product called balloon-payment fi-
nancing. Sometimes called “lease look-
a-likes,” balloon-payment financing is
designed so that credit unions can com-
pete with leasing in terms of the low
monthly payments, while avoiding the
increased risk exposure that often makes
traditional leasing tricky for smaller credit
unions.

Balloon-payment financing differs
fromleasing inthatthe vehicle’s residual
value at the end of the financing term is
locked in and insured at contract sign-
ing, so that neitherthe creditunion orthe
member takes a hitwhen the termis up.
The insurance, purchased by the buyer,
protects both the member and the credit
union because itguarantees payment of
the outstanding payment if the residual

estimate is wrong for some reason.

Anotheradvantage of balloon-pay-
ment financing over leasing is that
because the vehicle is titled in the
buyer's name instead of a dealer’s,
auto insurance is less expensive.

The FCUL has a credit union who
is interested in learning more about
this relatively new program. If there
are credit unions that have already
implemented this new product and
would be willing to share their knowl-
edge and experiences with balloon-
paymentfinancing, please contact us.
If there are any credit unions who
would like to find out more about this
topic, please give us a call.

Electronic Re-Presentment

of Returned Checks

Lastyear, the National Automated
Clearinghouse Association (NACHA)
approved aninterimrule, effective Sep-
tember 18, 1998, for the electronic
collection of checks returned for insuf-
ficientfunds or uncollected funds. Such
checks that have been returned can
now be collected through the Auto-
mated Clearing House (ACH) Net-
work. The final rule creates a new
Standard Entry Class Code, RCK (Rep-
resented Check Entry), and was to
take effect on September 18, 1999.
However, itis our understanding that
the effective date of the final rule will be
delayed for one year so that institu-
tions will have more time to make the
necessary system upgrades.

®




Human Resources

on the move

Tampa Bay Federal
Credit Union recently
announced the promotion
of Angie Ficetola to Real
EstateManager. Angiehas
been with TampaBay FCU
since 1989, and previously
Angie Ficetola held the position of Real
EstateOfficer.

Community Educator sCredit Union
announced the appointment of Francine
Llerena as Manager-Point of Purchase for
itsRockledgebasedinstitution. Originally
from Brooklyn, NY, Francine has been in
Florida since 1886 and with CECU since
1996. Shehasbeeninthefinancial institution
arenasince1979.

Jax Navy Federal
Credit Union has selected
Glenn Nergard as its Vice
President Financial Services
Center. Nergard was
formerly employed by Sears
where he was Director of
Account Services-Salem
Regional Credit Card Operating Center in
Salem, Massachusetts.

“WearefortunatetohaveNergardwith
usat Jax Navy because of hisextensivecall
center experience. His expertise will be
beneficial aswe continue the expansion of
our TelephoneCall Center. Thiswill helpus
toaccommodateexi sting and new members
needs now and in the future,” said Terry
West, President/CEO, Jax Navy FCU.

West also announced the following
management positions filled at Jax Navy
FCU: Brenda Turner, Lending Analyst;
DonnaSmith, DataEntry Supervisor; Betty
Wolfe, Card ServicesManager; GloriaSmith,
Automated ServicesManager; LindaCollier,
Fraud & Insurance Supervisor; and Teresa
Porter, Mortgage L oan Service Manager.

Glenn Nergard
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ast month, we discussed the need for

careful recruitment andtrainingtoim-

prove employeeretention. Thistime,
wewill look at waystoimprovemoraleand
make your workplace the place that every-
one wants to stay.
Positive Reinforcers

Being of abehavioral background, the
term “positive reinforcement” is near and
dear to my heart. What isit? Basically a
reward system to reinforce desired behav-
iors. It sounds simple, and it is, once you
realizethereareother waysof providingthis
reward other than straight salary. Thekey
inestablishing aneffectiverewardsystemis
to determinewhat isimportant to each per-
son. Ask: “What motivates you? What are
you most proud of?” In developing the
system, keep in mind the following simple
list that prioritizes peopl€’ sincentives:
(Rankinginorder of importance:?)
Enjoying what they do
Opportunity to use skills/abilities
Opportunity for personal development
Benefits
Asthislist suggests, you can use plum
assignmentsand chall enging opportunities
as well as pay and benefit structure. Even
plain old sincere praise can be very effec-
tive, especially if done in front of peers.
Whatever you decide, be sure the rewards
arefair and consistent, thenimplement them
fairly and consistently.
Compensation
Now, | don't want you to think that

money doesn’t matter, becauseit does. It's
very difficult to feed the kids on compli-
ments (they just never seem to get full), so
makesureyour compensation programisin
line with the marketplace. That includes
base salary, merit raises, benefits, and bo-
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Now that | got ‘em, how
do | keep ‘em longer?

by Liz Russell, FCUL Human Resources Manager

nuses. Becreativein offering other “ perks’
such astuition reimbursement and flexible
spending plans.
I nvestment in the Credit Union
Encourageapersonal investmentinthe
credit union. Most people haveaneed to be
involved and deriveagreat deal of satisfac-
tion from being an integral part of the sys-
tem. Involving themintherecruitment and
training of new employees is one way to
foster that feeling of connection. Make ex-
ploration of advancement opportunitiesan
ongoing dialogue with deserving employ-
ees. Groomfor futurepromotions, and make
apointtopromotefromwithin. Thiscanhelp
create a sense of purpose, a reason for
coming to work every day. Enlist people
who areproblem solversand get their feed-
back regarding situationsintheworkplace,
but only do thisif you arewilling toimple-
ment the suggestions generated. Responsi-
bility is a great motivator as long as it is
coupled with compensation or authority.
Retention in the workplace is not a
puzzle with an easy solution. If someone
could figure out what makes one person
stay and another go, that someonewould be
amillionaire. Until that personcomesalong,
the best thing to do isto devel op athought-
ful plan,implementit, andstick toit. Keep
a checklist if necessary to assure consis-
tency. The basics of recruitment, proper
orientation, ongoingtraining, and employee
investment in the organization provide a
goodfoundationto start with. Y oucanthen
tailor that plan to meet your credit union’s
individual needs. Who knows? Perhaps
you'll develop aplanthat will makeyouthe
millionairel
1 National Association of colleges and employ-
ers—Personnel Journal e

VP / President--Jacksonville

President by year-end.

$34 million, full service, multi-branch Credit Union located in Jacksonville, Fla., seeks
a highly motivated VP to oversee daily operations while being groomed to succeed
Responsibilities also include ALM, Investment Portfolio
Management and possible relocation of main office. Bachelor's Degree in Business
or Accounting with at least five years of credit union management experience, good
communication skills, excellent leadership and technical skills required. For
confidential consideration, submit resume, references and salary history to:
Federal Credit Union, Search Committee, P.O. Box 4764, Jacksonville, FL 32201.

Duval




STAR,VARPVLP&MERIT

Congratulations to the following individuals who have earned certification levels in the Staff
Training and Recognition (STAR), Volunteer Achievement (VAP), Volunteer Leadership Pro-
gram (VLP) and Mid-Manager’'s Enrichment Training (MERIT) Programs. Additionally, we
salute these credit unions who have recognized the importance of investing in their most important
assets ... their staff and volunteers.

VAP Certificates:

IBM Southeast EFCU — Raiffeisen: Pat Ciresi — Technology: William Boyle - Board of
Directors: Brad DeBauche

8 Flags FCU — Technology: Fay Craig

Community Educators CU — Supervisory: Mary Young
Central FL HealthCare FCU — Raiffeisen: Linda Walker
Ducote FCU — Board of Directors: Estelle McKisik
Government ECU of Florida — Technology: Nancy Meier
Orlando FCU - Technology: Fay Craig

The CU of Palm Beach County — Technology: E. Darrell Evans
Tropical FCU — Technology: Mack Mac Vicar

STAR Certificates Earned

Jacksonville FCU — Advanced Lending: Judith Brown, Zabeeda Millard — Credit Union
Accounting: Zabeeda Millard - Consumer Lending: Gabriela Gonzalez, Cynthia Mitchell,
Zabeeda Miller — Credit Union Sales: Donna McClure, Judy Brown, Cynthia Mitchell, Judy
Nix, Heidi Munkres, Donna Wedding — Technology: Lynn McCrosky, Donna Wedding,
Cynthia Mitchell — Member Services: Cynthia Mitchell, Donna Wedding, Annie Acosta, Nina
Anderson, Zabeeda Millard

Marion County CU — Advanced Lending: Martha Brooker — Consumer Lending: Jeff Gow
— Credit Union Accounting: Martha Brooker — Member Services: Jeffrey Gow

Central Florida Educators FCU — Credit Union Accounting: Melissa Harris, Pat Coon —
Technology: James Baxter — Member Services: Miriam Davila

Sarasota Coastal CU — Member Services: Angela Hine, Rebecca Sutzman

Orlando FCU — Advanced Lending: Reshon Page — Consumer Lending: Reshon Page

Bay Credit Union — Member Services: Honor Six

Central CU of Florida — Consumer Lending: Lea Liss

Central Florida Postal CU — Credit Union Accounting: Maribel Cordero

Community Educators CU — Credit Union Sales: Jason Williams

Federal Employees CU — Advanced Lending: Angie Artola

Florida Commerce CU — Member Services: Patricia Crowley

FPL FCU — Member Services: David Chavis

IBM Southeast EFCU — Credit Union Accounting: Ami Ramirez

Jax Navy FCU — Technology: Sylvia Rhoden

Members First CU of Florida — Member Services: Karen McManus

NCSC FCU — Member Services: Ruth Forst

Pan Am Horizons FCU — Consumer Lending: Gloria Bel

Pinellas County Teachers FCU — Credit Union Accounting: Kenneth Kurtz

Tampa Bay FCU — Member Services. Deborah McCoy

Tropical FCU — Credit Union Sales: Frank Salokar

Merit Certificates Earned

Educational Community CU — Sapphire: Richard Vercruysse, Katherine Roebuck - Basic:
Rob Wright

Jax Navy FCU — Basic: Amy Bedard, Alfreda Johnson, Patricia Ditursi
Central Florida Educators FCU — Ruby: Linda Sanabria

Central FL HeathCare FCU - Basic: Colleen Pendergrast

Federal Employees CU — Basic: CynthiaTurner

IBM Southeast EFCU — Ruby: Barbara Fraser

Marion County CU — Basic: Martha Brooker

Orlando FCU - Basic: Sherri Daigneault

St. Petersburg Municipal FCU — Basic: Russ Palumbo

Suncoast Schools FCU — Basic: Glenda Imhof

Tallahassee-Leon FCU — Basic: Barbel Gibson

Tampa Bay FCU — Sapphire: Ylenia Bauer

The STAR, VAP, VLP and MERIT Programs are nationally recognized standards of profes-
sionalism for credit union staff and volunteers. For additional information on any of these
programs call the League Education Department at 800-342-1266 or 850-576-8171.

Education

unions
satellite
conference

n1997,4.5millionhouseholdswereusing

their computersto transact their online

financial services. Itispredictedthat by
the year 2002 this number will riseto 18.1
million households. Couple this with the
factthat currently morethanhalf of all credit
union members have home access to PCs
and credit unionsarel ookingat asignificant
shiftin the way they will be doing business
in the future. Become familiar with cyber
banking, PINsand passwords by attending
the Cyber Credit Unions. Services, Risks,
Procedures& Controlssatelliteconference.

The satellite conference will be held
Sept. 8,1999from 1:30p.m.to4p.m.,inthree
locations: Ft. Lauderdale, Orlando and
Tallahassee.

The first portion of the program will
feature a panel with presentations by
technol ogy professionalstoinclude: Roger
A. Nettie who is the Manager of Payment
Systems and Technology for the Risk
Management Department of CUMIS
Insurance Society, Inc., and Edward G.
Schwartz who is the Practice Manager for
Crowe Chizek’s Information Security
Solutions Practice. The second part of the
programwill beaquestionandanswer period.

Credit Union CEOs, IT Staff, Home
Financial ServiceProvidersandall personnel
assigned to internet financial transactions
and anyone involved with e-commerce
applications should attend this satellite
conference.

Theregistrationfeeis$60andisdueto
the League by Aug. 30, 1999. For more
information, contact the Education
Department at (800)342-1266.
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1999 League
Calendar

For more information,
call the Education
Department at
(800) 342-1266
*Fees are approximate
and subject to change

The Florida Credit Union News
is a monthly publication of the
Florida Credit Union League
(www.fcul.org). For business
information or subscriptions, write
the Florida Credit Union League,
P.O. Box 3108, Tallahassee, FL
32315-3108, call (800) 342-1266,
or e-mail gracepf@fcul.org. Two
copies are supplied free to each
affiliated credit union in Florida.
Additional copies may be
purchased for $3 per issue or $36
for asingleone-year subscription.
Articles may be submitted to the
editor for publication, and are
subject to editing and approval.

President: Guy M. Hood
Managing  Editor: Mark Ivester
Editor: Grace Potter Freni

August

8-10

Florida, Georgia, South
Carolina Regional Credit
Union Security Officials
Conference

Hilton Head, SC, $225*

CHAPTER MEETINGS

Broward Chapter, 8/10
Central Florida Chapter, 8/19
Escambia Chpter, 9/9

Gulf Coast Chapter, n/a
North Central Chapter, 9/16
Northeast Chapter, 8/12
Palm Beach Chapter,n/a
Pinellas Chapter, 9/15
Sara-Mana, 8/12
Southernmost Chapter, 8/17
Tallahassee Chapter, 8/19

Tampa Chapter, 8/10

September

8

12-16

21-23

Satellite Video Conference:
Cyber Credit Unions
Ft. Lauderdale, Orlando, Tallahassee, $60*

FL CU Management Institute
Tallahassee, $775/$725*

Florida Development
Education Program
Tampa, $250*

FCUL honorslong-
time employees with
service awards

TheHF oridaCredit
Union Leaguere-
| cently helditsSer-
viceAwardsLun-
cheon and recog-
nizedtwoemploy-
ees for the time
they’ve given to

Guy Hood, CEO of FCUL,
presents Mary Warren

with her 20 year pin  the League and
- the Service
T Group.  Mary

| Warren has

workedfor numer-

ous departments
in the Service
Group for 20
years. She cur-
rently works for
Credit Union 24.
Judy Melcher hasworked in the Education
Department for the League for five years.
Congratulations and thank you for your
years of quality service. Q

Melcher a 5 year pin
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