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FCUL and tit

he Santa Rosa County Commission

wasthe scenefor adebate over inter-

est rates and loan availability on De-
cember 9. The county was considering an
ordinancetolimit theamount of interest that
titleloan companiescould chargewhenthe
tone of the debate turned accusatory. A
Miltontitleloan operator suggested that the
ForidaCredit UnionLeague, FloridaL egal
Services and the American Association of
Retired Personswereall misleadingthecom-
mission because of comments all three
groups had made in support of the county
ordinance.

Chris Bovert, owner of Express Title
Loans, took particular exception to acom-
ment madeby Mark Ivester, Vice President
of Public Relations & Communicationsfor
the League. During his statement to the
commission in support of the ordinance
Ivester had said that he didn’t know of any
credit union that wouldn’t make loans of

equal amount to what most title loans are.
Bovert challenged that statement and de-
manded that the League state how many
loansof $100areofferedinany credit union.
In comments made to the press after the
meeting I vester returned the challenge.
“That gentleman needstogoright down
the street to thelocal credit union and find

A Milton title loan operator
suggested that the
FCUL, FLS and AARP
were all misleading...

out if they offer $1001oans,” hesaid, “ and
he'll find out that they do.”

Phillip Pridgen, President of SantaRosa
County Teachers FCU, who was in atten-
dance at the meeting, stated that his credit
unionwould makea$1001oantoamember.

Ivester pointed out that the issue be-

e loan operator clash in Santa Rosa County

fore the commission, though, wasn’'t how
many $100 loans are outstanding at the
credit union. Theissuewas the exorbitant
interest rates charged by title loan shops
throughout Florida.

The Santa Rosa County Commission
agreed withthecommentsmadeby all three
groups supporting the ordinance. In fact,
thecommissionwassoinfavor of lowering
theratesthat they amended their own ordi-
nance and lowered the limit to 18 percent
instead of 30 percent, whichwastheoriginal
proposal.

Twonightsearlier, Ivester had appeared
at ameeting of theSt. LucieCounty Commis-
sion and argued the samepoints. Thecom-
mission, without debate, approved unani-
mously a30percentlimit ontitleloanswithin
St. LucieCounty. Daniel Kurek, Manager of
the St. Lucie County Credit Union, also
attended the meeting to support passage of
the ordinance.

Florida Credit Union League Service Group

Department Spotlight

Editor’snote: The Florida Credit Union News has featured a different FCUL Service
Group department each issue for several months. The December spotlight isthe Card

ServicesDepartment.

FCUL ServiceGroupisthelink between

Floridacredit unionsand Equifax Card
Services. Thepartnershipwith Equifax, one
of the premier credit card processorsinthe
Unites States, began three years ago when
Equifax purchased thecard servicessystem
from Bank-One. This partnership enables
the Card Services Department to offer a
credit/debit solutionfor credit unionslarge
and small withvarying degreesof actual in-
house operating time and expense.

T he Card Services Department of the

Card Servicesoffersthreedifferent credit
card programsto meet the needs of Florida
creditunions. Onesuch programisthe Self-
Administered Program. It is designed for
larger credit unions, where all back office
functions and credit card data processing
are handled by the credit union directly.
This product is serviced through Equifax,
which also providestraining and technical
support. All MasterCardand Visaproducts
areavailablethroughthe Self-Administerd
option.

Card Services accounting clerk Kelly Messervey
processes one of the almost 2,000 accounts
processed each day.

continued on pg. 11




President’s Column

Florida Credit Union League

Board of Directors

Bob Beskovoyne, CCUE, Chairman
District#4 Director
Martin FCU
Laida Garcia, 1t Vice Chairman
District#5 Director
Florida Central CU
Melba Jordan, CCUE, 2" Vice Chairman
District#2 Director
State EmployeesCU
Trudy Prince, CCUE, Secretary
At Large Director
Central Florida Healthcare FCU
Wendell Brooks, Treasurer
At Large Director
Pinellas County Teachers CU
Charles Wesley Atkins
District#1 Director
Emerald Coast FCU
Randall J. Mims, CCUE
District#3 Director
Florida State University CU
Barbara Harris, CCUE
District#6 Director
South Atlantic FCU
Jim Wagy
District#7 Director
Tropical FCU
Chris Brooks
At Large Director
Monsanto Employees CU
Barry Hughes, CCUE
At Large Director
IBM Southeast Employees’ FCU
Tom Napier
At Large Director
Sunshine State CU
Jim Weibert, CCUE
At Large Director
Community Educators’ CU

The Florida Credit Union News is a monthly
publication of the Florida Credit Union League.
For business information or subscriptions,
write the Florida Credit Union League, call
(800) 342-1266, or e-mail gracepf@fcul.org.

President: Guy M. Hood
Managing Editor: Mark Ivester
Editor: Grace Potter Freni
www.fcul.org

President’s Column

It’s Here

T hisisour last issue of FCUL Newsfor

1999. Our nextissuewill arriveonyour

desks after the turn of the century
(now, isn’t that a unique expres-
sion to use). Both our state and
federal regulatory agenciesreport
that every credit unioninthecoun-
tryisready for theyear 2000. Now,
wecanonly wait, withsomeappre-
hension, for what all our hardwork
and preparation for the Y 2K will
mean.

Meanwhile, 1 hope once the
new year occurs and you have timeto plan
your calendarswithmoredetail that youwill
keep somevery important datesinmind. The
firstisCUNA’sGovernment AffairsConfer-
ence in Washington, D.C. This year the
GACwill beheld February 27-March 1. For
the past several yearsthe GAC hasbeenthe
focal point of extremely critical eventsthat
were taking place in the nation’s capital.
Three years ago we were there when the
Supreme Court agreed to hear theappeal on
membership. Two years ago we were there
when the Supreme Court ruled against us,
whichledtothelaunch of thecampaignthat
culminated with the passage of H.R. 1151.
L ast year wewerethereto help celebrateour

Guy M. Hood
President/CEO

success. This year we need to be there to
make sureour elected officialsdon’ t forget
us when important issues such as taxation
and member business loans are discussed.
If you need help setting up appointments
and meetingswhileyou arein Washington
for the GAC don’t forget to call usfor help.
The second event to under-
lineisthe66™ Annual FCUL Con-
vention& Exposition, June1-3, at
theOrlando World Marriott Cen-
ter. Our theme this year is
“ StrengthfromWithin,” remind-
ing us that whatever strength we
have rests with our credit union
members. This year’s meeting
promises to be bigger and better
than ever. We will culminate this year's
convention like we did last year, with a
drawing for amotor vehicle. Thisyear we
will begivingaway a2000V olksvagenBestle,
amillennium“bug.” Proceedsof theraffle
will goto CUPAC.
0, wegather together with our families
to celebrate the last holidays of the
millenniumand eagerly await thenew
year, century and millennium. Wealsoknow
that we have much to be thankful for and
have many new and exciting challenges
ahead of us. e

HAPPY HOLIDAY SFROM THE
FLORIDACREDITUNIONLEAGUE

CUNA near the top in Fortune Magazine ranking

TheCredit UnionNational Association
(CUNA) hasagainranked amongthetop 25
groups in Fortune Magazine's annual
survey of the Most Influential Lobbying
Organizationsin Washington. CUNA was
recognized by Capitol Hill staff, Washington
lawyers, lobbyists and White House aids
surveyed by Fortuneasnumber 18, landing
in the top 25 in ayear when credit unions
faced no legislative challenge of the
magnitudeof H.R. 1151.

“That wehaveremainedinthePower 25
without a galvanizing piece of legislation
showsthe efforts we have madeto build an
ongoing political involvement program are
succeeding, and our success is recognized
on Capitol Hill,” said CUNA President and
CEODaniel A. Mica.

Mica credited CUNA’s wide range of
political involvement programs devel oped

in the last two years for securing CUNA’s
place in the Power 25. These programs
include” HiketheHill,” theDeduct-a-Buck
program and CUNA/league-sponsored
campaigninvolvement school sasexamples
of initiatives to sustain the high level of
political activism established during the
Campaignfor Consumer Choice. Micaalso
noted CUNA and league success this past
year on such key legislative issues as
financial privacy, Y2K preparedness and
House-passed bankruptcy reform
legidation.

Fortune’s survey was conducted this
fall by the Mellman Group (a Democratic
polling firm) and the Public Opinion
Strategies (a Republican firm). That way,
official rankingsaredriven by theopinion of
insiders from both parties. Nearly 500
responses to the surveys were received. e



NCUA Empowerment
Workshop overview

heEmpowerment I Workshop, heldin
T Miami onNovember 12-14,1999, opened

with NCUA Chairman Norman
D’Amours holding a “town meeting.”
D’ Amours updated the group on NCUA
happenings, and expressed how proud heis
of theaccomplishmentsof thosefaced with
the Y2K challenge. He said credit union
membersshouldfeel safe, should keeptheir
money inthecredit unionand bewareof the
scam artistsout therejust waiting to attack.

Another of the
many speakerswas
Dennis Dollar,
NCUA Board
Member. He
addressed the
group on aspectsof
his “Reg Flex”
proposal. Dollar
explained his
proposal may
containabreak onincreased operating fees
for credit unions that include low-income
communitiesintheir field of membership.

“Poditiveincentivesthrough regul atory
relief will accomplishmoreto extend credit
union servicetotheunderservedthananew
regulatory mandatewould,” said Dollar.

Still undecided astowhat exact formthe
financial bresk wouldtake, Dollar saidsevera
arebeing considered. Oneisapossible one
to two-year freeze on increasing operating
fees for credit unions adding low-income
areastotheir field of membership. Another
might be to exempt any increase in assets
from a low-income community from the
operating fee calculation, or reduce the
operating fees by a percentage determined
by how much of the credit unions
membership comesfromlow-incomeareas.
Thisreg would not be geared just for small
creditunions, but for federal credit unionsof
any size.

Other sessionswereheldtolearnmore
about bankruptcy and collectionsstrategies
with William Mapother. Other break-out
sessions were held on how to implement
leadership and succession training;
investment and asset liability management;
and audit regul ations and compliance. e

Dennis Dollar

CUNA Mutual

Mortgager risks. oneway CUs can protect themselves

mortgageloan and you are scheduled

to pay the premium to insure the
mortgaged property for the member.
Unfortunately, one of your employees
misplacestheinsurancepremiumnoticeand
forgetstopay therenewal premiumonbehalf
of the member. Six months later, disaster
strikesand afiredestroysthehouse. Neither
the credit union or the member is able to
collect from the company that insured the
member’ s house and contents because the
insurance policy has been cancelled.

“Credit unions that are involved with
real estate lending face exposuresfrom the
day they grant a real estate loan through
potential foreclosure,” says Melissa Zink,
Vice President, CUNA Mutual Corporate
Property & Casualty Division. “That’ swhy
it isimportant that credit unions appropri-
ately protect themselves from mortgage
risks.”

Real Estate Mortgage Operations
(REMO), isaCUNA Mutual coveragethat
insurescredit unionsagainst mortgagelend-
ing operationslossexposure. Thecoverage
meetsall of therequirementsfor thesecond-
ary mortgagemarket and TheFlood Disaster
Protection Act.

Real Estate Mortgage Operations has
fiveseparatecoveragepartswithonesingle
limitof insurance—availableupto$1 million.

Y our credit union grants a member a

All five coverage partsare alwaysin force;

they are:

1. Mortgage Holder’ s Interest

2. Foreclosed Property Owned or Held
in Trust

3. MortgageHolder’ sLiability

4. Real Estate Tax Liability

5. MortgageHolder’ sinterestin Mortgage
Guarantee | nsurance

Which credit unionsneed REM O cov-
erage? Except for some unusual circum-
stances, all credit unionsinvolvedwithreal
estatel oansneed thecoverage. “ Any credit
union that has granted at least one loanin
the past year or services at least one rea
estatel oangrantedinthepast may needthis
coverage,” saysZink. “And, acredit union
or CUSO that buys or services real estate
loans also needs this coverage.”

“Loans are the strength of your credit
union, and keeping the real estate lending
process safe protects not only the credit
union, but al'so your members,” addsZink.

For more information on Real Estate
Mortgage Operations and other real estate
lending coveragesthat areavailablewithin
the Credit Union Package of Protection,
please contact your CUNA Mutual repre-
sentativeat 1-800-356-2644 or the Corporate
P& CResponseCenter at 1-800-637-2676and
select option #2. ()

Credit Union League.

cooperative way of doing business.

Community Outreach Conference praised

The following is a re-print of a letter addressed to Guy Hood, President/CEO of the Florida

| enjoyed the article in Credit Union Times that covered your

Community Outreach Conference. So much of what you said rang home,
and | found myself proud of you for doing something about the changesin
our society. | hope this feeling spills over the borders, so that through a
united stand we as credit union members can become proactive in making
adifference, as we have in the past in so many issues and grassroot
campaigns. It becomes imperative that credit union members rally with
our trade groups and state L eagues to ensure the commitment to the

Rick Britnell, Vice President Consumer Lending
America’s First Federa Credit Union
Birmingham, Alabama




News from You

on the move

Bell-Tel Credit Union members

and staff recently donated four large wash
tubs filled with hundreds of toiletry items
and a $500 check to the Orlando Union
Rescue Mission. The Mission provides
food, shelter, clothing and many other
resourcestohelpfamiliesrebuildtheir lives.

LynnW. Owenlll,CEOof Bdll-Tel CU,
thought International Credit UnionDay the
appropriatetimeof year tomakethedonation.
“Incelebrationof our creditunionfamily, we
felt ICU Day wasthe perfect opportunity to
makeadifferenceinthelivesof somefamilies
inour community,” said Owen.

The Mission is based on the same
values as the credit union--reaching out to
the community and helping people by
providing meansfor abetter quality of life.
Owenadded, “In parallel withtheMission,
our businessis centered around real people
and meeting their needs.”

The Certified Credit Union Executive
designation has been awarded to Karen
Bar ass, CCUE, of PanhandleEducator sFCU
inPanamacCity.

The CCUE program is designed for
managersandthoseaspiringtocreditunion
leadership. For moreinformationabout the
CCUE program, visit CUNA’s website at
WWW.CUNa.org.

4

Florida CUES
Council honored

he Credit Union Executives Society presented
T Outstanding Council Awards to three regional
CUES Councils during a special awards dinner
held at the CUES CEO Network *99in San Antonio,
Texas. The winning councils were lowa, Delaware
Valey andFlorida. Thecriteriausedfor selectionof the
CUES' Outstanding Council includes timeliness and
cohesiveness of council meetings and meeting topics,
as well as other council-sponsored events such as
membership drives, newsl ettersor community events.
The Florida Council is chaired by Edward W. Hamp Jr. CCUE, vice president of
corporate development and strategic planning at Tampa Bay FCU, who was on hand to
accept theaward onbehalf of the council. Each council waspresented with a$1,000 check
and the council officerseach received aframed certificate to commemorate the honor.
Theother FloridaCouncil officersare: Mary Ott-Wood, CCUE (FloridaWest Coast CU),
ViceChairman; Patsy Lindamood (1st CU of Gainesville), Treasurer; Dan Clark (Tallahassee-
Leon FCU), Secretary; Sarah Hamby (Fairwinds CU), Program Chair; and Brian Nelson
(Educational Community CU), Marketing Director.
According to Hamp, two other volunteers should be recognized for their effortswith
theCouncil. They areAniceProsser (FloridaCredit Union L eague), 1999 Human Resources
Forum Coordinator and Michael Murray (UCFFCU), 1999 OperationsForum Coordinator.

®
FAIRWINDS opens Administrative Center

FAIRWINDS Credit Union celebrated the grand opening of its new Administrative
CenterinlateNovember. Thefour-story, 40,000 squarefoot building housestheMarketing,
Human Resource, Facilitiesand M anagement departments. Thenew building alsofeatures
a150-person, multi purpose community room.

Chairman of theBoard, Carol Denton, christened thenew building withthetraditional
breaking of a bottle of champagne, and then the
group moved inside the lobby for the unveiling of
thebuilding dedication plaque. Rep. JohnMica(R-
7) was on-hand for the celebration and addressed
thegroup. Later thecommunity roomwasdedicated
to a FAIRWINDS board member who had passed
away earlierintheyear--Mr. E.X. Blaschka. Hiswife,
Ellie, and their son unveiled the dedication plague.

TomEmbree, VicePresident of Administration
and Dianne Goigel, Assistant Vice President of
Marketing hosted the program.

Edward Hamp, CCUE, Tampa Bay
FCU, accepts the CUES award on
behalf of the Florida Council from
Bill Rissel, CUES Board member.

Pictured L to R: Tom Embree, Vice President of
Administration; Larry Tobin, Executive Vice President;
Ed Baranowski, President/CEO; Ruth O’Brien, Assistant
Vice President of Real Estate Services. Second Row:
Sarah Hamby, Vice President of Special Services; Kathy
Chonody, Vice President of Finance; Meribeth
Aaronson, Vice President of Information Systems. Back
row: Phil Tischer, Vice President of Member Services,
Dianne Goigel, Assistant Vice President of Marketing.



Regulatory Compliance
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Annual Adjustment of Amount of
Mortgage Fees that Trigger Addi-
tional Disclosures Under Truth in

Lending

The Fed has made its annual adjustment of
the dollar amount of points and fees that trigger
additional disclosures and prohibitions under
the Truth in Lending Act (TILA) for certain
mortgage loans. The dollar amount will be
adjusted from $441 to $451 effective January
1, 2000. The disclosures will now apply when
total points and fees on a loan exceed $451 or
8 percent of the loan amount, whichever is
greater.

Federal Credit Union Bylaws
NCUA approved final revisions to update
and simplify the current bylaws for federal
credit unions. The final revisions consolidate
the two manuals which currently contain the
FCU bylaws into one manual titled “Federal
Credit Union Bylaws”. The outdated provisions
will be eliminated, plain English will be used,
and the bylaws will incorporate often re-
quested nonstandard amendments. You may
obtain a copy of the revised bylaws on the

Internet (http://www.ncua.gov).

NCUA Final Rule on Credit Union

Statutory Liens

NCUA approved a final rule that gives
federal credit unions (FCUSs) the right to apply
a statutory lien to the member’s shares and
dividends foramember’s financial obligation to
the credit union. The rule defines a statutory
lien as “a right or claim to a member’s shares
and dividends equal to the amount of that
member’s outstanding financial obligations to
the credit union, as that amount varies from
time to time.” The rule allows an FCU to put
members on notice, in advance, through ac-
count opening and loan documents, of the
credit union’s right to impress a lien and to
enforce it without further notice. A separate
notice is not required. The notice of a statutory
lien right and the member’s acknowledgement
of the notice may be given electronically. The
rule became effective November 22, 1999.

latony, Updalte

NCUA Letter 99-13 Guidance on Year
2000 Fraud Prevention

The Federal Financial Institutions Examina-
tion Council (FFIEC) released guidance advising
financial institutions to review their fraud preven-
tion programs as well as a consumer advisory
titled, “Year 2000-Related Fraud Advisory”. The
advisory lets consumers know of potential
fraudulent Y2K scams and advises them on how
to avoid becoming a victim of these scams. NCUA
encourages credit unions to communicate with
their members about the potential fraudulent
activities. Credit unions may reproduce the advi-
sory and include their contactinformation as long
as the document is not changed.

NCUA Letter 99-16 Final Preparations
for the Century Date Rollover

The NCUA describes five important consid-
erations for credit unions for making final prepa-
rations for the century date rollover during the
remainder of this year. These considerations are
as follows: 1) member communication; 2) contin-
gency planning; 3) final opportunity testing; 4)
operating hours during the century rollover event;
and 5) development of an event rollover plan.
Additionally, this letter also discusses three NCUA
“Century Date Rollover” initiatives: 1) Response
teams; 2) Asset-liability backup requirement for
credit unions rated less than satisfactory; and 3)
credit union “health checks” during the century
date rollover weekend.

NCUA Letter 99-17 Guidancefor Credit
Unionsthat Use Morethan One Name

NCUA is concerned that the practice of credit
unions operating under more than one name may
confuse members and others in their dealings
with credit unions. Therefore, federally insured
credit unions should take reasonable steps so
that members and others are not confused or
misled in their dealings with the credit unions.
NCUA suggests that a credit union should dis-
close clearly and conspicuously that different
branches or facilities are a branch, unit, or divi-
sion of the same insured credit union. The legal
name of the credit union should be used for legal
documents, certificates of deposits, signature
cards, loan agreements, account statements,

changesto your attention through this column. If you have any questions or suggestions for additional

' . ill Berg, CCUE, Director of Credit Union Development and Regulatory Support, brings regulatory
topics, call (800)342-1266 or (850)576-8171, FAX to (850) 574-6374 or e-mail billb@fcul.org.

checks, drafts, and other similar documents.
The credit union should educate the staff re-
garding the possibility of member confusion
with respect to share insurance. The credit
union should obtain from members opening new
accounts a signed statement acknowledging
that they are aware that the differently named
branches of facilities are, in fact, part of the
same credit union and that shares held at each
office are not separately insured.

NACHA - The Electronic Payments
Association

NACHA Rule to Convert Consumer
Checks to ACH Debits. NACHA has amended
its Operating Rules to establish both interim and
final rules so that when a consumer presents a
check for payment to the merchant, the mer-
chant can retrieve information from the check to
convert it into an automated clearing house
(ACH) debit. The interim rule took effect on
September 17, 1999 and will continue until it will
be superseded by the final rules on September
15, 2000. The point-of-purchase ACH entries
are subject to the Electronic Fund Transfer Act,
the Federal Reserve's Regulation E, and the
NACHA Rule.

According to the NACHA Rules, the follow-
ing items may not be used to start a point-of-
purchase entry:

1. checks and sharedrafts that have been
voided or negotiated;

2. checks or sharedrafts that do not contain a
pre-printed MICR number;

3. checks or sharedrafts exceeding $5000
under the interim rule (there is no dollar limit on
items under the final rule);

4. corporate checks, third party checks, or
credit card checks;

5. obligations of a financial institution (e.g.
cashier’'s checks, money order, traveler's
checks, official checks, etc.);

6. checks drawn on the Treasury of the United
States; a Federal Reserve Bank, or a Federal
Home Loan Bank;

7. checks drawn on a state or local government;
or

8. checks payable ina medium other than United
States currency. e




Governmental Affairs

CU hopefuls attend campaign school

Campaign School was held in Talla-
hassee on December 6. Eleven credit
union members, volunteers and staff spent
the day learning the “ nuts & bolts” of run-
ningasuccessful campaign. Thisintensive
one-day school provided winning strate-
giesfrom some of theleading political con-
sultantsand professionalsinthestate. The
primary focus was on initiating, managing
and winning state and local campaigns.
RichardGosg, VicePres-
dent of Political Action &
Grassroots at CUNA, pre-
sented “What to Expect,
How to Budget.” He
stressed the importance of
Richard Gose the candidate’s “message’
and targeting voters. Gose
recommendseach candidatetargetsjust the
50 percent plusone of thevotes cast to save
time and resources.

T heFloridaCredit Union League’ sfirst

Lee Hinkle,
President of
FloridaFREE, intro-
duced the partici-
pants to the impor-
tance of survey re-
search and polling.
Shecaledacampaign
“avehicle which uses limited resourcesto
convey information about a candidate to a
sufficient number of votersasufficient num-
ber of times to convince enough of those
voters to go to the polls and vote for the
candidate.” Research can help candidates
target the “ sufficient number” of voters.

Barney Bishop, President/CEO of The
Windsor Group, detailed the ABCsof cam-
paignfundraising; andMikeMilligan, Vice
President of Direct Mail Systems, Inc., sug-
gested ways for candidates to spend those

) Lee Hinkle

funds with direct mail voter contacts. Jim
McClellan, Vice President of Ron Sachs
Communications, presented tips to save
money by earning mediathrough pressre-
leases and press conferences.

Finally, an election
overview was provided by
Jamie Wilson, Executive
Director of the Republican
Party of Floridaand Screven
Watson, ExecutiveDirector
of the Florida Democratic
Party.

Charles Pumphrey,
member of Tallahassee-
LeonFCU and candidatefor
Leon County Tax Collector
S said, “ Itwasanenormously

| valuable day.”
Screven Watson Sally Malone, member
of Emerald Coast FCU and
candidate for Gulf County Commissioner
said, “Y our campaign school was most in-
formative. | learned alot!”

Emily Moore, a Tallahassee attorney
and member of Florida Commerce Credit
Unionsaid, “...theinformation shared em-
powers meto be abetter campaign worker,
and therefore abetter citizen.”

DeeDee Rasmussen, member of State
Employees CU and candidate for Leon
County Clerk of the Court said, “I would
recommend this program to anyone who
may be considering arun for public office.
Thespeakerswerevery insightful andinter-
esting and conveyed information critical to
any successful campaign.”

I f anyone is interested in attending a

similar event, please contact Dianne
JonesintheGovernment AffairsDepart-
ment at (800) 342-1266.

Thanks for your help in surpassing
our goal for 1999!
Total amount raised for CUPAC
$177,980.98

(Ourgoalwas$175,000)
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INnAcilon

te continue with their efforts to
cted officials and strengthen the
ahasse and Washington, D.C. but
list contains the latest legislative
edit unions:

yresentative Janegale Boyd (D-
trict#3, currently held by Senator

Dobson (D), candidate for House
rently held by Representative Al

do) fundraising reception attended
ent/CEO David Brock, CCUE and
ntacts made atthe eventincluded
dialantic); Representative Randy
1Dave Weldon (R-Melbourne).

1for Charles Pumphrey, candidate
eception held atthe League office

1 Bense (R-Panama City)--Greg
fCoast Chapterand Karen Hurst,
Greg and Karen are employed at

ecember Miami Lakes Business
ob Graham (D) was the guest

John Laurent (R-Bartow) held in
, Ballard & Logan.

ve Frank Farkas (R-St. Petersburg)
lassee.

tWeaver (D), candidate for House
tPalm Beach.

Jresentative Adam Putnam (R-
»nal District #12 currently held by

th, Legislative Representative Gulf
apter and Karen Hurst, President
ast Chapter (both employees of
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1ker. Both Greg and Karen felt the
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antal representatives. e

The Futureisnow at CUNA's 2000 Governmental

AffairsConference

mplementing credit union grassrootspo-

I litical programsin thisimportant elec-

tionyear will beoneof thehighlightsof

CUNA’ 52000 Governmental AffairsCon-

ference, February 28-March 1, 2000 at the
Washington Hilton in Washington, D.C.

“We've demonstrated our ability to
organize and act effectively in unique cir-
cumstances, but wewill not alwayshavethe
chance to do that,” says CUNA President
Daniel A. Mica. “We have the plans and
programsto be an ongoing presence before
Congressandwemust show our lawmakers
that wewill remaininvolvedfromnow on.”

The theme of the 2000 GAC is“The
FutureisNow” asthis election year marks
thefirst truetest of credit unions' commit-
ment to ongoing political involvement built
on the momentum gained from the 1998
passage of H.R. 1151. Last year, Senate
Minority Leader TomDaschle(D-ND), Hous-
ing Banking CommitteeChairmanJimLeach
(R-lowa), political columnist Mark Shields
and presidential candidate Elizabeth Dole
wereamong anarray of distinguished speak-
ersfrom Congress, the Administration and
federal regulatory agencies to address the
conference. The2000 conferencepromises
another stellar lineup.

The GAC brings a power-packed
agendato credit unionleadersfrom around
the country, enabling them to meet with
leadingpoliticiansandregulators, visit Capi-
tol Hill, plan strategy andlearn about emerg-
ing trends.

Asalways, an afternoonisset asidefor
visitsto Capitol Hill whereparticipantswill
meet with their state congressional delega-
tion to tell the credit union story.

“It’ simportant that contact withmem-
bersof Congresstake placeyear-round, but
theGA Cistheonetimeduringtheyear when
thousands of credit union peoplefan out all
over Capitol Hill at once,” saysMica. “As
aformer member of Congress, | cantell you
for afact that thiskind of blitz has a great
impact.”

Informative breakout sessions at the
GACoffer anopportunity toexplorespecific
issues affecting credit unions, including
such key topics as the dynamics of this
critical election-year, credit union legisla-
tivepriorities, theimpact of Prompt Correc-
tive Action regulations and strategies for
remaining politically activeyear-round.

ocial events, an exciting spouse/guest

programandanexhibit hall filledwith

thelatest in products and technology
round out theconference—all inacity offer-
ing America s most beloved monuments,
museums, fine dining, world-class enter-
tainment and other tourist attractions.

Early birdregistrationis$545through
January 14, and $625 after that date. For
moreinformationabout registrationand hotel
arrangements, contact CUNA Meetings &
Specia Eventsat (800)356-9655, ext. 4059.
For moreinformation on the program, call
CUNA'’ sWashingtonofficeat (202)682-4200.

®

CUNA is offering a reduced registration rate for the GAC to
credit unions with assets of under $10 million.

For those that qualify, the rate will be $275 for early bird
(by Jan. 14, 2000)--a $270 savings--or $355 after that date
(stilla $270 savings). CUNA will also assist in making
arrangements for lower-costaccommodations in Washington.
For more information, contact Connie Stoutamire,
Horizons Director, at 800.342.1266.




Education

STAR,VARPVLP&MERIT

Congratul ationsto thosewho haveearned certification level sinthe Staff Training and Recognition (STAR), Volunteer Achieveme

(VAP),Volunteer LeadershipProgram (VVLP) andMid-Manager’ sEnrichment Training (MERIT) Programs. Additionally, wesaluteth

credit unionswho have recognized the importance of investing in their most important assets ... their staff and volunteers.

VAPCERTIFICATES:

Sarasota Coastal CU - Raiffeisen: Diane Proeschel - Filene: Jacqueline
Pfister, Diane Proeschel

Sarasota Municipal ECU - Credit Committee: Leslie Stoudt-Hogle
Metro North FCU - Filene: Paula Van Horn - Board of Directors: James
Carter

University CU - Raiffeisen: Grace Ali - Board of Directors: Scott Ingold
Florida FAA FCU - Supervisory Committee: Troy Thweatt

Florida Commerce CU - Board of Directors: Joseph Durrance
Orlando FCU - Bergengren: Charles Metcalf

Seminole County Teachers FCU - Raiffeisen: William Rencher

Tampa Bay FCU - Board of Directors: Debbie Harmon

VLPCERTIFICATES:

Suncoast Schools FCU - Blue Diamond:

John Lizer

STAR CertificatesEarned

Central Florida Educators FCU - Credit Union Accounting: Karen
Berghauser, Jackie Buckland - Consumer Lending: Doris Lee - Credit
Union Sales: Melissa Harris, Marion Arden, Krista Uffelman, Kelly
Cakins - Member Services: Angela Walters - Loan Officer: Marion
Arden, Myriam Davila - Credit Union Technology: Marion Arden, Jackie
Buckland

Suncoast Schools FCU - Credit Union Accounting: Michelle Damato
- Consumer Lending: Sharon Cable, Alaine Hamilton, Cathy Owen -
Credit Union Technology: Harriet Little, Anita Ramos - Credit Union
Sales: Carol Gant - Member Services: Mona Arnold, Amanda Gibson,
Deborah Walker, Karen Singleton, Christine Bellamy, Karen Cogswell
Tyndall FCU - Advanced Lending: Linda Millman - Consumer Lending:
Clare Lamb, Susan VonThun - Credit Union Accounting: Clare Lamb -
Credit Union Sales: Donna Morrison - Technology: Linda Ensminger,
Susan VonThun - Member Services: Luvenia Dunklin, Che-Lin Shaw,
Jena Spivey

Jax Navy FCU - Credit Union Accounting: Audrey Braash - Consumer
Lending: Tiffany Cochran, Brenda Carter, Tomilee Williams - Member
Services: Kristeen Kilroy, Sharon Vandergriff, Vaughn Prince
Orlando FCU - Advanced Lending: Linda O'Connor - Consumer
Lending: Linda O'Connor, Daniel Rosario - Credit Union Accounting:
Linda O'Connor - Loan Officer: Christina Solway - Member Services:
Daniel Rosario, Linda O'Connor - Credit Union Technology: Francheska
Rodriguez

Jax Federal Credit Union - Advanced Lending: Julie Roark - Credit
Union Accounting: Janice Miller - Credit Union Technology: Warren
Fleeman - Loan Officer: Julie Roark, Zabeeda Millard - Member Services:
Janice Miller

MacDill FCU - Credit Union Accounting: Maribel Lorenzo - Member
Services: Maribel Lorenzo, Douglas Every, Cristina Fernandez, Dianne
Grella, Andrea Kiefel

Central FL HealthCare FCU - Credit Union Accounting: Mary Snyder
- Consumer Lending: Su Henry - Member Services: Su Henry, Michelle
Merante

Pensacola Government FCU - Consumer Lending: Dana Johnson -
Member Services: Dana Johnson, Chiquita Robinson

Tampa Bay FCU - Consumer Lending: Dawn Dahlke - Member
Services: Cristina Fernandez - Credit Union Sales: Edward Reyes

Santa Rosa County Teachers FCU - Member Services: Nancy Hayes,
Tonya Majors, Sherri Joyner

Community Educators CU - Advanced Lending: Julia Boggs - Credit
Union Sales: Staci Wilson

Central CU of Florida -Advanced Lending: Patricia Walther -
Officer: Kelli Palmer - Member Services: Pam Rich
Community Educators CU - Consumer Lending: Christine Tindell-
Dawson - Credit Union Technology: Joanne Miller - Member Services:
Christine Tindell-Dawson

Federal Employees CU - Advanced Lending: Carol Garrison - Consumer
Lending: Sultana Taher

Florida Commerce CU - Credit Union Technology: Janet Folsom -
Member Services: Kimberly Savary

Tallahassee-Leon FCU - Loan Officer: Michelle Weinrich - Member
Services: Michelle Weinrich

Central Florida Postal CU- Consumer Lending:
Bay FCU - Advanced Lending: Terry Masciello
Fairwinds FCU - Credit Union Sales: Cynthia Detwiler

Dade County FCU - Credit Union Sales: Diana Stewart

8 Flags FCU - Consumer Lending: Lisa Stewart

Escambia County ECU - Loan Officer: Barbara Peavy

Florida State Employees FCU -Advanced Lending: Victoria Goweitzke
Florida Central CU - Credit Union Sales: Darlene Behringer
Multi-Media FCU - Credit Union Sales: Rose Birch

Pen Air FCU - Credit Union Technology: Jeanette Gass

Pinellas County Teachers FCU - Advanced Lending: Kenneth Kurtz
Sarasota Coastal CU - Consumer Lending: Patricia Peel

St. Petersburg Municipal ECU - Consumer Lending: Charlene Duval
Suwannee River FCU - Member Services: Mary Skeen

TMH FCU - Credit Union Technology: Christy Waff

West Coast Federal ECU - Credit Union Sales: Debra Boesen

Loan

Brenda Marafioti

Merit CertificatesEarned

Jax Navy FCU - Basic: Karen Dickinson, Shannon DeSha, Kristeen
Kilroy, Shannon Constantino, Sandra Pounds

Central CU of Florida - Ruby: Maggie Conaghan - Sapphire: Carol Ann
Meloy

Tampa Bay FCU - Basic: Erica Trueba - Ruby: Debbie Harmon

Tyndall FCU - Basic: Deborah Rivera, Gilbert Broxson
Campus USA FCU - Basic: Vicki Moore

Community Educators CU - Sapphire: Lorraine Henry
Federal Employees CU - Basic: Carol Garrison

FPL FCU - Basic: Diane Quina

Jacksonville FCU - Ruby: Joyce Lewis

MacDill FCU - Sapphire: Kathryn Curewitz

Orlando FCU - Basic: Heather Alexander

Pen Air FCU - Ruby: Mary Varvel

Sarasota Coastal CU - Sapphire: Betty Weldon

TheSTAR,VAP,VLPand MERIT Programsarenationally
recognized standar dsof professionalismfor credit union staff
andvolunteers. Thesestaff and volunteer shaveexpanded their
capabilitiesfor thebenefit of their credit union. For additional
infor mation on any of thesepr ogramscall theL eagueEducation
Department at 800-342-1266 or 850-576-8171.

S



Human Resources

CUNA officials
cite concerns
regarding
NCUA budget

he Credit Union National Association

(CUNA) voiced concern that the

National Credit Union

Administration’ sbudget hasgoneup
significantly while federal credit unions
remainin robust condition and the number
of federal credit unionstheagency examines
has gone down.

“We believe the Board has made an
effort to contain costs, but we remain
concerned that the agency’s budget
increases every year despite the declining
number of federal creditunions,” said Gary
Wolter, chairman of CUNA’ sExamination
and Supervision Subcommittee, which
monitors the agency’s budget process.
Wolter is also president of the Alabama
Credit UnionLeague.

TheNCUA Board approvedanincrease
of 10.6 percent, or $13million, initsFY 2000
budget, which is funded with annual
operating feespaid by federal credit unions
and earningson the National Credit Union
SharelnsuranceFund. Thenumber of federal
credit unions stood at 6,707 at mid-year
1999, downfrom6,815at year-end 1998 and
8,511 at year-end 1990. On average, the
number of FCUsdeclined by 223 per year, or
2.5 percent over the last decade.

“While the number of federal credit
unionshasdeclined, wealsonotethat federal
creditunionsoverall areinstrong condition,
the number of troubled federally insured
credit unions remains low and one-time
needs at the agency for Y 2K staffing have
ended,” said CUNA President and CEO
Daniel A.Mica

CUNA believes a number of budget-
related issues deserves further review.
These include: the effect of the budget
increaseonfederal creditunions’ operating
fees, the 28 percent increase in contracted
services; and the 30 percent increase in
administrative costs cited by the agency.

continued on pg. 10

days can be a stressful
timefor everyone. Just
asdrasticistheletdown
that can occur after the holiday season.
Peopleoftenfeel moredepressedin January.
This can affect the workplace in terms of
employee and member relations aswell as
workload. However, thereare certain steps
that can be taken to manage the effects of
post holiday depression.

A manager can start by learning to
recognize the outward signs of depression:
asudden changein work habits, increased
listlessness, decreased concern with ap-
pearance, increased absences, irritability,
bouts of crying, increased difficulty con-
centrating, remembering and making deci-
sions. If an employee does seem to be
depressed, the manager must proceed with
sensitivity. Sometimesjust recognizing that
aperson might feel depressed and acknow-
ledging those feelings is appropriate and
servestorelievethesituation. Itisimportant
to notethat therole of the manager isnot to
beamental health counselor nor should he
or sheactinsuchacapacity. If anemployee
appearsto be upset to the point whereit is
consistently affecting the workplace, the
manager should refer the employee to an
EmployeeAssistanceProgram (EAP) if one
isavailable. If thereisno EAP, themanager
can encourage the employee to talk to a
counselor, family or friends as a way of
venting feelings.

ther times the person does not want
Othe manager in hisor her “ personal

business’ and that’s fine aslong as
theemployee’ sbehavior isnot affectingthe
workplace. An even more sensitive state of
affairsiscreatedif theemployeeisbehaving
inaway that affectsthemorale of thecredit
union and impacts members, but refusesto

I tisafact that the holi-

Managing depression

1 by Liz Russell, FCUL Human Resources Manager

acknowledge or take steps to correct the
problem. If theemployee' sbehavior consis-
tently affectsthemoral e of thecredit union,
theissue must be addressed in atactful and
diplomaticmanner. Herethemanager walks
the fine line between showing compassion
and running a business. If the manager
decides to let the employee “work things
out,” heor sheneedsto beawareof theother
employees and their feelings. If the time
doescometointervene, careful documenta-
tion as described below and a progressive
disciplinesystem (if necessary) will makea
difficult situation easier to control.
n all situations, it isimportant to make
I careful notes as a way to monitor the
situation. These notes should reflect
the behaviors the manager has witnessed.
Besureto stay away from*“ diagnosing” the
problem (i.e.” Chrisisdepressed”) or guess-
ing the emotions (i.e. “Chrisis sad all the
time”). Themanager shouldalsorecordthe
day andtimeof any conversations, thebasic
nature of these conversations and any rec-
ommendationsor requeststhe manager has
made. The purpose of these notes is two-
fold: to assist the manager in monitoring a
situation for the protection of theemployee
and the credit union; and to allow the em-
ployeeto recognizethe pattern of hisor her
own actions over time and, hopefully, be
motivated to seek help. A problem that is
addressedinatimely manner haslesschance
of blowing up into abigger problem.
Depression is a condition that can af-
fect anyone at any time--the post holiday
season being just one of the more common
periods. A manager who maintainsagood
relationship with employees and monitors
the situation carefully can make adifficult
Situation better with aminimumimpact on
theworkplace. e

Lisa Vachet

Kim Woollard

MacDill FCU in Tampa has named
Kim Woollard its Vice President of
Human Resources and Lisa
Vachet its Vice President of Mar-
keting. Congratulations!

®




Brand expertsanswer credit unions guestions

Editor’ snote: Manyindividual sthroughout
Floridahavequestionsregarding thenew credit
union brand devel oped by CUNA. Thefollowing
isa Q&A from CUNA's Nov. 15, “ Newswatch”
that may be of some help in explaining the hows
andwhysand theimportanceof aunifying symbol
for the movement.

hat’sthe purpose of the National
W Credit Union Brand Campaign?--
Thelong-term goal isto strengthen
relationships with current members and
establish new relationships with future
members.

Why should weget involved?--Thefirst
stepinestablishing astrong national brand
isto use a unifying graphic element -- the
America sCredit Union brand signature --
and aunifying slogan -- “Where peopleare
worth more than money.” Both of these
weredevel oped through extensiveconsumer
research.

Over time, with widespread use
throughout the credit union movement, the
signature and slogan will gain recognition
and cometo represent the core attributes of
credit unions.

Doesthebrand signatur er eplaceour
logo?--No. Thenew signatureisanational
symbol for the credit union movement. It
should be used in conjunction with the
graphic identity of your individual credit
union or league. Y our logo should always
takepredominance.

Canweadopt thebrand signatureas
our own?-- No. The brand symbol is
designedto represent theentiremovement,
not asingle organization.

Canweuseour own sogan alongwith
thebrand slogan?--Y es. But makesurethey
work together. Positiontheminyour materias
to be complimentary, not confusing.

Canweusethebrand doganasour own
dogan?--Y es. However, for greatestimpact,
it is recommended that wherever possible,
you run the slogan in conjunction with the
America sCredit Unionsignature.

Canweusethehandsand globe® CU”
servicemar k ?--1f youareaCUNA member
and use the collective “CU” mark as your
primary logo, thenby all means, continueto
useit. Thenew brand signaturecanbeused
asasecondary mark.

However, if you are using the “CU”
mark asasecondary mark, youwill want to
replaceit with the new brand signature.

Remember the hands and the globe
representsaffiliationwith CUNA. Thenew
brand representsaffiliationwith America’ s
credit union movement.

Will other credit union groups
participate?--That’ stheintent. Thebrand
campaign was well received at the latest
Credit Union System Management Forum.
At their request, nearly 20 national credit
union organizationsreceived brandtool kits
and license agreements.

Will brand advertising materialsbe
produced?--Yes. A second tool Kkit,
includingtemplateadvertising materials, is
slated for production next year.

Areanyadvertisngmaterialsavailable
now?--Yes. Theprintand TV adsproduced
for last year’'s public education pilot are
available for local, statewide and regional
use. For information, call (800) 356-9655
extension5778. e

Southeast Corporate

outheast Corporate
SFCU is proud to

announce the addition
of another valuable
employee. Be on the
look out for the new
Business Development
Representative (BDR)
Lance Holder. Lance
joined Southeast
Corporate in November,
and will be on the road
coming to your credit
union shortly. He will be
at your service, bringing
you the latest information
necessary to continue
success. For service or
account information feel
free to call Lance at
(800)-342-0203 Ext. 206.
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CUNA’s concerns
with NCUA budget

continued from pg. 9

A dded Mica, “To keep federal credit

unions’ operating feesdown, wewill

urge the NCUA Board, when it sets
theoperating feenext month (December), to
apply some of the agency’ sexcessreserves
to budget--especially considering the
agency’s traditional practice of spending
substantially lessthan budgeted each year.
Wea sobelieveNCUA initsbudget process
should develop future budgets based on
actual expensesincurredthepreviousyear,
rather than on the previousyear’ sbudget.”
CUNA'’ sExaminationand Supervision
Subcommitteewill continueto monitor these
issues. Wolter also said the group will be
reviewing NCUA'’ sStrategic Planfor 2000-
2005 and plansto comment onissuesrel ating
to the budgetary impact of the agency’s
future plans. ()

Teller School
January 26-27

in Tampa

The FCUL teller school is designed
to train tellers in the fundamentals
of regulations and will cover the
Bank Secrecy Act, Regulation CC
and other regulatory issues. The
program will cover necessary skills
to proficiently deal with members,
cross-sell your credit union prod-
ucts, recognize fraud and suspi-
cious activities and other security
issues. Yourtellers are vital to the
success of the credit union - help
them discover how to become a
more knowledgeable and profes-
sional employee by attending this
school!

For more information, call the
Education Department at
(800)342-1266




Horizons

ServiceGroupqaotIight--CardServi%&ntiﬁnﬁgi grgglﬁ‘ (':Btsr oduces e-mailfor

“ItisCard Services' goal for 2000to expanditsrolewiththe
Self-Administered Program participants—totruly actasEquifax’s
sales office—by providing marketing enhancements, such as
letter checks and a score card system,” said Keith Hopkins,
Director of Card Services. The Departmentwill also providepeer
and portfolio analysis.

TheLeague Correspondent Programisdesignedfor credit
unionswith acard base of lessthan 7,500 cards. The program
offersaturnkey solutionto credit card processing, because Card
Services handles all back office functions, including account-
ing, security services, chargebacksand customer service. Credit
unionsand cardhol dershaveaccesstotoll freecustomer service
24 hours aday. The L eague Correspondent Program also pro-
videscredit unionswithimplementation and marketing support
and program analysis.

A service recently implemented in conjunction with this
programisel ectronicreport generationthrough E-reports. Credit
unions can now download account information straight from
Equifax. Without E-reports, report generation takesup tofive
daysin turnaroundtime.

Another new innovationisthedevel opment of aPC dial-up
software program devel oped by Card Servicescalled CardAccess
|. Thissoftwareallowsthetransmission, from the credit union
to Equifax, of new accountinformation; filemaintenanceinfor-
mation; and paymentsand cash advanceinformationdirectly to
Equifax. This software savestime and money and reducesthe
human error aspect of having information re-keyed.

Themoreadvanced Card A ccessl| | softwareprogramallows
thedownl oad of cardholder informationfrom Equifax directly to
the credit union. One contribution was made to the

o ax\é' gg:‘f;fo?fgrgiogzﬂgiﬁ% mprovecommunica Florida Credit Union Foundation
Thethird card program offered by Card Servicesisthe Agent this month. Thank you
Card Pr_ogram. It is_d&si gneql for small credit unionswith new Martin Federal Credit Union!
or growing product linesthat issuelessthan 500 cards. Thefull-
service program features a Visa Classic card. This programis
serviced through Colleague Services who provides 24 hour .. ..
customer service, back-office and marketing support. Maximize Staff Traini ng and Devel opment

“WiththeAgent Card Program thecreditunionpaysaflat | with these CD ROM training programs

rompted by findingsof the Small CU Task Force, CUNA has
added to its website an additional enhancement to initiate
discussion and idea sharing among small credit unions.

The new electronic mail serviceiscall Small CU Listserv. It
enablessmall credit unionsto sign up and communicate with each
other over theInternet. Thefree serviceissimilar to CU Exchange
and COBWEB, CUNA'’ sideaand compliancelist services.

“The Small CU Task Forcefocusgroupsfound agreat needfor
small credit union peer networksand better communication,” said
DonLarson, president of Community CU in Tacoma, Washington,
and vice-chair of thetask force. “ E-mail andthe Small CU Listserv
provide alow-cost way for small credit unionsto achieve this.”

There are no asset sizerestrictionsfor subscribing to the new
listserv. To sign-up, simply follow these steps:

+ Visit CUNA’sweb siteat www.cuna.org.
+ Click onthe Small CU Issueshulletinthebluefield.
+ Clickonthewords" Small Credit UnionElectronicMailingList

(Listserv).”

+ Input your e-mail address.

After ashort approval process, userswill receiveasubscription
confirmation—usually within 24 hours.

Note: Credit unionsthat currently don’t haveaccessto CUNA’s
“Members Only” section will be prompted to sign up for access
when they click on “cancel” of the password authentication page.
For additional help, contact Dorothy Steffens, director of web
servicesat 1-800-356-9655, ext. 5719. e

fee per month based on the number of cards it hasissued, but CD ROM trainingiscomputer-based technol ogy that combines
it retains 100 percent of thefinance charge,” said Keith. “The | different mediainto aninteractivetraining program. It providesa
creditunionstill hastheliabil Ity andrisk of fraud and bad | oans, uni que and effective way to train your staff and volunteers. The
butintheendtheprogram canbevery profitablefor small credit |  followingisalist of titlesavailableat asmall feeof just $10through
unions.” theFCUL Education Department:

Card Serviceshasthreefull-timecustomer servicerepresen-
tativesandafull-timeaccountingmanager. Italsohas2 part-time Robbery Awareness » Common Balancing Errors «Endorsements
accounting clerks who process accounts. There is also a +The Color of Money +Telephone Skills+ Decide For Sure
customer service automated response system available 24- +YouCanLead *Relate With Ease
hours a day. _ +The Credit Union Movement +Sell To Needs

Asyou can see, Card Services has aproduct and program
tofit theneedsof any creditunion. Call Keith at (800)342'1266 To obtain Comp|ete information on Spec|f|cs programs, call
to see how your credit union can offer these services. ConnieStoutamireat (800)342-1266, ext. 334.
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FCUL Calendar

CHAPTER MEETINGS
Central Florida Chapter, 1/20/00
Escambia Chapter, 1/13/00
Pinellas Chapter, 1/19/00
Southernmost Chapter, 1/18/00
See the FCUL website for more details

www.fcul.org
January

26,27 Top Notch Teller School
Tampa, $175/$325*

February
9-11

For more information
about your area FCUL
Chapter meeting, visit the
FCUL website at

www.fcul.org

Marketing to Increase Membership
Orlando, $475*

16,17 SavingsRegulations Workshop
Tallahassee, Pensacola, $125*

23,25 Branch Manager/Operations Insitute
Tampa, $475*

28-Mar 1 GAC--Washinton D.C.

The Florida Credit Union News
is a monthly publication of the
Florida Credit Union League
(www.fcul.org). For business
information or subscriptions, write
the Florida Credit Union League,
P.O. Box 3108, Tallahassee, FL
32315-3108, call (800) 342-1266,
or e-mail gracepf@fcul.org. Two
copies are supplied free to each
affiliated credit union in Florida.
Additional copies may be
purchased for $3 per issue or $36
for asingleone-year subscription.
Articles may be submitted to the
editor for publication, and are
subject to editing and approval.

P.O. Box 3108

President: Guy M. Hood
Managing Editor: Mark lvester
Editor: Grace Potter Freni
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Loan Officers

Seminars, designed to teach loan
officers everything they need to know
aboutanalyzing self-employed
members’ loan applications, will be
held around the state early in 2000.
Each participant receives a copy of
TaxFlow, aPC-based software program
that utilizes information from tax forms
to produce a cash flow report showing
monthly income. The seminar fee is
$149 and the training will be from 9
a.m. to 3:30 p.m. at the following
locations and dates: Jacksonville,
Jan. 31; Tallahassee, Feb. 1;
Orlando, Feb. 2; Tampa, Feb. 3;
Miami, Feb. 4.

For more information or to register,
contact Tim Harrington at (800) 788-
9542. Register early--each seminaris
limited to 30 persons.
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